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FOREWORD 



When the U.S. Office of Education was 
chartered in 1867, one charge to its commis- 
sioners was to determine the nation's progress 
in education. The National Assessment of 
Educational Progress (NAEP) was initiated a 
century, later to address, in a systematic way, 
that charge. 

y 

Each year since 1969, National Assessment 
has gatliered information about levels of 
education achievement across the country and 
reported its findings to the nation. NARP 
surveys the education attainments of 9-year-' 
olds, 13-year-olds, 17-year-olds and young 
adults, ages 26-35,. in 10 learning areas: art, 
career and occupational development, citizen- 
ship, literatur^e, mathematics, music, reading, 
science, social studies and writing,. Different 
learning areas are assessed every year, and all 
areas are periodically reassessed in order to 
rheasure possible changes in - education 
achievement. National Assessment has inter- 
viewed and tested more than 810,000 young 
Americans since 1969. 



Leaming-area assessments evolve from a 
consensus process. Each assessment is the 
product of several years of work by a gre^t 
many educators, scholars and lay persons 
from all over the nation. Initially, these 
people design objectives for each subject area, 
proposing general goals they fe6l Americans 
should be achieving in the course of their 
education. After careful reviews, these ob- 
jectives are given to exercise (item) writers, 
whose task it is to create measurement tools 
appropriate to the objectives. 

When the exercises have passed extensive 
^'^views by subject-matter specialists, measure- 
ment experts and lay persons, they are ad- 
ministered to probability samples. The people 
who" compose these samples are chosen in 
such a way that the results of their assessment 
can be generalized to an entire national 
population. That is, on the basis of the 
performance of about 4,300 17-year-olds, we 
can make generalizations about the probable 
performance of all 17-year-olds in the nation. 
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Developmental History/ 

In keeping with ^^ational'Assessment's goal 
to provide the public jyith information about 
education conc<^ms relevant to contemporary 
social issuej}, some probes, or limited assess- 
ments, are conducted in areas other than 
those routinely surveyed. The assessment of 
consumer knowledge^ skills and attitudes is 
one such probe. 

The asiiessment of consumer knowledge, 
skills and attitudes emerged front the basic 
life skills (BLS) assessment (/?asic Li/e 
KiU 1978: hmic Life Shills Results ^muaL 
1978) conducted in 1977 with 17-year-olds, 
('onsuitants, working with NAEP staff on the 
development of that assessment, identified 
consumerism as a major asp€?ct of the basic 
life skills area. A small pool of exercises (50), 
focusing primarly on personal finance and 
consumer protection, were developed for in- 
clusion in the BLS assessment. In response to 
interest created by the basic life skills exer- 
i»ises and public concern generated by "an 
earlier report on consumer mathematics abil- 
ity (Consumer Math, 1975), the. feasibility of 
conducting an expanded, survey of consumer 
skills was explored by National Assessment. 

During 1976, many consumer specialists 
and lay\persons. worked with the National 
Assessment staff to identify some of the 
major topics central to- the consumer 
area.' The consensus of the group was that a 
comprehensive assessment of consumer skills 
should include consumer behavior, economics 
^V^and energy in addition to personal finance 
and consumer protection. 



After the exercises were developed, they 
were, reviewed and examined by members of 
some of the country's larger school districts 
'during a series of regional conferences con- 
^ dtfcted by National Assessment. Many of 
these educators expressed some concerns- 
about an assessment of consumer skills. One 
of their concerns was that while the concepts 
included in the exercises were important for 
17-year-olds to understand, students might 
not do well because they had not been 
exposed to these concepts in school. 

National Assessment does not, wish to 
imply that teaching these skills « the sole 
responsibility of the schools or that consumer 
skills should be'^ded to the schools' cur- 
ricula. The assessment conducted by, NAEP 
was intended to .provide information about 
young people's consumer skills that can be; 
useful in evalua^ting future education needs. 

The Consumer Skills Exercises ^ 

* 

The consumer skills exercises are classified 
into eight major topics, each Q^f which is 
divided into subtopics. Several exerci^ps did 
not fit into topics and thus are classined as 
miscellaneous; background questions con- 
stitute a 10th topic. The exercises in each^ 
topic or subtopic are jjot intended to be 
comprehensive or cpnl^lete measures of that 
topic, nor are they intended to define limits 
on what could be included in a particular 
topic. Rather, the'topics and subtopics repre- 
sent a way of structuring the exercises. 
Exhibit 1 lists the topics, subtopics and the 
number of exercises in each. 



Sev Appmidix A for a list €>f the consultants who 
participated in various ^dt»v€»lopmental phases of the 
consumer skills assessment. * 



The Sample 



National Assessment drew a national prob- 
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EXHIBIT 1, List of Topics and Subtopics Included in Consumer Assessment 



Topic 



Behavior 



Contracts 



Economics 



tnergv 



finances 



Subtopic 



Advertising 
Decision making 
Shopping 

"Creflit cards 

Installments 

Rental 

Warranties 

Wills 

Business • 

Employment 

Fluctuations 

Government policy 

Marketing 

Money and income 

Prices 

Supply ar demand 
Taxes 

Attitudes 
Conservation* 
Consumption 
C(3ntro» • 
Sources 



Banking 

Budgeting 

Cost calculation 

Credit 

Insurance 

Investin^^^^ 

Taxes 



Number of 
Exercises 

6 

"10 
6 

4 

' 10 
• 5 
2 
1 

1 

'1 
3 
4 
1 
4 

3' 

4 

4 

4 

4 . 
7 
2 
3 

5 
2 
1 
3 
7 
2 
3 



Topic 



Mathematics 



Protection 



Subtopic 



Purchases 



Misc ..eous 



ackground questions 



Consumer actions 
Legal actions 
Organizations 
Product safety 
Purchases 

Appliances 

Auto 

Burial 

Clothing 

Education 

Food 

Housing 

Information 

Health cbre 

Nutrition 



Number of 
Exercises 

^ 15 

5 
10 

4 

5 
10 

2 
4 
1 
1 
1 
11 
3 
1 
3 



Community resources 


1 


Job information 


2 


Consumer courses 


1 


Behavior 


1 


Economics 


1 


Credit 


1 


Protection • 


3 


Purchasing 


1 


Records 


1 


Savings and investing 


1 



ability sampl • of l.T-year-glds bom between , 
October 1, 1960, and September 30, 1961, 
The 17 -year-olds in this sample were in ' 
school, but were selected without regard to 
their grade levels. The sample was stratified 
by region and size of community. A^proxi- 
,mately 868 students responded to each exer- 
cise in the consumer skills assessment. Con- 
current with the administration of the con- 
sumer skills assessment, the mathematics as- 
sessment (which contained 15 corfsurher math 
exercises) was being administered to 17-year- 
olds. In that assessment, approximately 2,500 
students answered each exercise. The reader 
will recall that the basic life skills assessment 
(1977) contained a group of consumier skills 
exercises. Each of the consumer exeicises in 
the BLS assessment was administered to 
approximately 1,250 students. Some of the , 
consumer math and the BLS consumer skills 
exercises will be presented in this report 
although the major focus \\al be on the 
exercises developed specifically for the con- ' 
sumer skills assessment. 



Administration 

The consuiwr skills assessment was con- 
ducted during March and April of 1978, when 
students; would have completed the major 
part of their schooling for the year. The 
assessment was administered by trailed inter- 
viewers. Kach student was given one test 
booklet Jo complete, although the total num- 
ber of exercises was distributed across five 
test booklets. Therefore, no one student 
responded to every exercise even though each 
oxercise was responded to by approximately 
868 students. Students recorded most of their 
responses on a separate answer sheet; some 
exercises were bpen-ended and responses 
coiiid be recorded direetly in the test booklet. 
The estimated completion time for a' test 
booklet was 50 to 55 minutes. Introductory 
instructions were recorded on tape and played 
hack in the respondents; the time remaining 
was announced eveiy eight minutes so that 
students were aware of how much time they 
had left. Kach tc»st booklet int^luded a back^ 
ground (luestionnaire to determine the major 



sources of students' knowledge about con- 
sumer issues. 

Reporting the Results 

The emphasis throughout this report is on 
national results for 76 exercises, many of 
which have multiple parts. Although all of the 
exercises could not be included, all of the 
major topics, with examples of representative 
exercises from the subtopics, are included. 
Appendix B contains an index of the exercises 
displayed in this report. Readers interested in 
results on the total collection of exercises 
may want to consult the Consumer Skills Kit 
(1978). 

Chapters 1 through 3 of this report are 
organized around the topical areas reflected 
by the exercises,. The data in Chapters 1 
through 3 are estimates of the percentages of 
individuals in a given group who could answer 
specific exercises correctly. For example, 
when we say that ••85% of the 17-year.olds 
gave a correct response," we mean that 85% is 
an estimate of the proportion of all 17-year- 
olds in the country who would have answered 
correctly, based upon weighted performance 
of our sample group. (All the percentages in 
the text of this report have been rounded up 
or down to the nearest percent, e.g., 84.2% is 
shown as 84%, 84,7% as 85%, Percentages in 
the tables will not total 100% because the rate 
of nonresponse for the exercises has not been 
included » The rate of nonresponse averaged 




Karly Amerienn illustrations rnurtcsy of the 

HondhnnU ,tf f-.'nWv Attvrrtisinn Art, New 
York: Dover PublicMt tons, inc., 1966. 



from 1.5'^ to 2% with one exception, shown 
in Table 30. This table has been footnoteil to 
show that the average rate of nonresponse was 
9% on this particular exercise.) 

('hapter 4 presents performance results for 
selected groups of students. National'^ Assess- 
ment, unlike most testing programs, does not 
report f?cores for ir*dividuals. Rather, NAKP 
reports how defined groups of people re- 
sponded to the exercises, Differences betwt?en 
group and national results are discussed only 
when the ret)UltB appear to be significantly 
higher or lower than the national percentages 
of correct responses; that is, only those 
differences that are statistically significant at 
the .05 level are discussed. This means, 
statisticaliy, that we are 95% confident that 
these differences are real and not a chance 
artifact of the survey design or the sample. 
Group differences are discussed in terms of 
mean, or average, percentages of performance 
on groups of exercises representing a partimi- 
lar topic, Definitions of the groups included 
in this report are presented in the next 
section. 

National Assessment does not moke inter- 
pretive comments about the data it collects, 
relying instead upon the coniments of outside 
experts in the field. Chapter 5 of this report 
contains a summary of the views of six 
experts about the implications of the results 
of the consumer skills assessment. Some 

. remarks by these individuals are also dispersed 
throughout the report as they pertain to 

^ particular exercises. 

Reporting Groups Defined 

Age 

. Only 17 -year-olds attending public or pri- 
vate schools during March ai^d April 1978 and 
bom between October 1,. 1960, and Septem- 
ber 30; 1961, were assessed. 



Region 

The country has been divided into four • 



regions — Northeast, Southeast, Central and 
\\>st, States included in each region are 
shown on the following map. 




Sex 

Results are presented for males and fe- 
males. ; ' 



Race 

) 

Respondents were classified as white, black 
or other on the basis of visual observation by 
the interviewer. Results a^e given separately 
for whites and blacks. Th^ number of re- 
spondents classified as **othj&r*' was too small 
to produce reliable results. y 

^ \ I 
Size of Community 

hig city. Students in this group attend 
schools within the city limits of cities having a 
population over 200,000, 

Fringes around big cities. Students in this 
group attend schools in metropolitan areas 
served by cities havi!ig a population greater 
than 200,000 but outside the city limits. 

Medium city. Students in this group attend 
schools in cities having a population between 
25,000 and 200,000 not .classified in the 
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fringes*aroun(l-big-cilies category. 



Smaller plavi^s, StucUMits 'n this group / 
atUMid schools in communities having a popu- 
lation less than 25;000 not classified in the 
fringes-arounU-big-cities category. 



Level of Parental Education 

Studfc-iits were asked to indicate the highest 
education level attained by either of their 
parents. Responses w(?re classified into three 
groups, Kqr purposes of definition, high 
scfiool refers to grades 9 through 12. 

NGHS 

Have not graduated from high school. 
GHS 

Have graduated from high school, but 
have had no formal education beyond 
high school, 

inivS 

Have had some formal education beyond 
high school that may have included 
business, professional or trade 



schocil training as well as college 
or university training, , 



Grade Level in School 



Results are presented for thos^ 17-year-olds 
who are below the 10th grade, |and those in 
the 10th, 11th or 12th grade. M(?st Amf?rican 
17 -year-olds in school are in grarie 11; there- 
fore, grade 11 is defined as the "niodal" grade 
for 17-year-olds. \ 



Modal Grade by Region * 

Results are presented for those IT-y ear-olds 
who are in the 11th grade and live in the 
Northeastern, Southeastern, Western or Cen- 
tral region of the country. 



Modal Grade by Sex 

Results are presented for male and female 
17 -year-olds who are in the 11th grade. 
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^CHAPTER 1 



' THE 



The word **consumorism*' describes one of 
the most compelling and powerful movements 
of the 1970s. Americans^ have become increas- 
ingly aware of their roles as consumers in 
various marketplaces within the society. Con* 
Burners can be described as playing four roles: 
(1) th^^ informed citizen, (2) a purchaser or * 
spender, (3) an earner and (4) an investor. 
Each of these roles demands that the con* 
« sumer gather the best possible information 
(usually from several sources), engage in sohie 
comparative analysis, synthesize the results of 
information gathering and analysis, and ulti* 
mately, mak^ a judgment about a vast array 
of available commodities and services. The 
consumer, ^in each of these roles, has a 
tremendous imp&ct on the condition of the 
economy. 

Highlights of the ResMits 

• .Although 74% of the 17*year-olds real- 
ized that the government does not guar- 
antee a profit for private businesses^, a « 
substantial number (25%) >f students 
did not realize this tact. ^ 

• A majority (82%) Of the 17-year-old8 . 
knew that the correct definition of 
inflation is **an economic cimdition in 
which it takes more dollars now- than in 
the past to buy the same amount of 

^ goods/' 

• Only 14% of the 17-y ear-olds realized 
that the person likely to benefit fi- 
nancially during a period of inflation is a 
homeowner with a long-term mortgage. 

* More than one-fourth (28%) of the 
students believed that the person most 
likely to benefit is one who has loaned 
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$10,000 at today's loon rates. 

• Over half (55%) of the 17-year-olds 
realized, however, that persons on fixed 
incomes are most likely to be hurt 
financially during a period of inflation. 

• When asked about the possibility of 
making a complaint, 45% of the 17- 
year-olds indicated ' they "probably 
would not complain" if blue jeans they 
saw advertised on sale were not available 
at the store, and only 12% indicated 

• they "definitely would complain/' 

• Seventy percent of the students realized 
that power companies tfiat generate elec- 
tricity make a profit. But one-fifth 
(20%) of the youngsters replied "I don^ 
know*Uo this exercise, ' 

In the general role of citizen, the consumer 
must be prepared to make informed decisions 
^ that will eventually influence the direction of 
the economy of the country. Therefore, the 
assessment of consumer skills included a 
number of exei:cises designed to probe the 
knowledge and^ attitudes of 17:year-olds 
about issues, of relevance to all citizens. 
Among the topical areas of general concern to 
the citizenry are economics, protection and 
energy. Within the broad topic of onomics, 
exercises represented such areas as business, 
economic fluctuations, employment, govern- 
mentiil policy, money and' income, prices, 
supply and demand, and taxes. Included in 
the topic of. protection were exercises about 
consumer actions, legal actioijs, organizations, 
product safety and purchases. The energy 
topic contained exercises about energy 
sources and control, conservation and con- 
sumption. What do 17-year-olds know about 
them? 



Economics 

' Tabu* 1 shows how students replied when 
queried about private American businesses. 

Tho majority of 17-year-olds responded 
correctly to each pai:t of this exercise, and 
64% responded correctly to at least four of 
the stat€?ments. The panel of reactors to this 
report were surnrised and (concerned over the 
lat?k of general understanding exhibited in the 
percentages of d«n*t knowV and incorrect 
responses to this exercise. 



When asked to identify the correct defini- 
tion of inflation, 82% selected (from the 
choices .given) ''an economic condition in 
which it now takes more dollars than in the 
past to buy the samd amount of goods/* 
Clearly, the mjyority of 17-y ear-bids knew 
that inflation is not •^a condition in which the 
value of the dollar increases/' or one in which 
**salaries go up and each dollar buys more/' or 
one in which **salaries go down and each 
dollar buys more/' 

still another exercise about economic flue- 



TABLE 1. Responses to Statements About Private 
American Businesses 

Percent Responding 





• 


Accurate 


Inaccurate 


1 Don't 
Know 


'a. 


Private businesses are 
established to produce 
goods and/or'services 
for which people are 
willing to pay. 


77, Ot 


• 

14.5. 


7.9 


B. 


^ Private businesses can 
continue to exist indef- 
initely without making . 
profits. 


15.7 


75.9t 


7.6 


C. 


Private businesses expect 
to earn profits in return 
for risking their money 
cinpitai. 


75,4t 


13.4 


^0.3 


D. 


Private businesses are 
, guaranteed a profit by^ 
the governmer.t. * 


11.3 


73.7 1 


1 3.8 


E. 


Competition generally 
makes businesses more 
efficient. 


* 

73.9t 


T8.5 


6.8 



t Correct respor)S9. 



tuatiuns anked who would be most likely to 
benefit financially during a period of rapidly 
rising' prices. Following are the responses to 
this exercise; 

Percent 
Responding 



. A person on a fixed yearly salary 11.1 
A homeowner with a long-term mortgage 13.9t 
An individual on a fixed retirement 

income 7,1 
A person who has loaned 810,000 

at today's loan rates 28.1 
A person owning a paid-up life 

insurance policy 17.2 

I dc^n't know. * . 22.2 



tCorrect response, 

\ ' * ' 

Results on this exercise indicate that 17* 
year-r)lds did not thoroughly understand the 
implications of an economic fluctuation like 
inflation although they do know what infla-. 
tion is. Note that 2.8% of these students 
incorrectly selected the fourth statement /and 
229r' responded that they did not know. 
However, when asked which group of people 
would be most hurt financially by inflation, 
here is how students responded: 



Percent 
Responding 

Government workers 2.6 
.Persons on fixed incomes 55. 6t 

Persons who borrow money 1 5,4 

Young married couples 18,2 . 

I don't know, 7.6 



tCorrect response. 

Over half (56%) of the respondents knew 
that persons on fixed incomes would be most 
hurt financially by inflation. This result ap- 
pears fairly consistent with the responses to 
the previous exercise where only 18% of the 
17-year-olds believed that persons on fixed 
retirement incomes or a fixed yearly salary 
would benefit from inflation. 

3 




A series of statements probed 17-year-olds' 
knowledge of federaf "benefits. Table 2 dis- 
plays th'e pattern of responses. I 

Responses to these statement?;, indicate that 
students have rather limitedvknowledge about 
federal benefits, although the^ majority of 
. students knew that the federal! government 
does not guarantee a job to everyone who 
wants to work (part E) and that the federal 
government -does not guarantee a college 
• education for everyone with sufficient ability 
(part F). Only 39% of the 17-yearolds cor- 
rectly responded to at least five of the seven 
statements presented in the exhibit. 

Money and income were covered under the 
topic economics. Results on these exercises 
were mixed. For instance, when asked which 
pairs of budget items account for the largest 
expenditure for most American families, 60% 
of the students correctly responded •'food 
^and housing," while 5% selected **recreation 
and food,'' 6% selected /^housing and cloth- 
ing,'* 16% -selected "housing and transporta- 
tion,'' 6% selected * 'transportation and taxes'' 
and 6% responded *'I don't know/' 

* 

Students were asked to select the best 
description of the value of the U,S, dollar: 
49% correctly selected ''the amount of goods 
and services the dollar will purchase." In- 
terestingly, 24% of the 17-year-olds selected 
"the amount of gold supporting the dollar": 
however, 5% selected "the level of prices on 



TABLE 2« Responses to Statt menu About , 
Federal Benefits 

Peroatnt Responding 
Ac6urete tnapcurate . I Don't 

Know 



A. 


Social Secu^ty can 
provide benefits to 
« persons under age 35. 


43.0t 


47.4 


" 9.5 


B. " 


Food stamps are provided 
free of cost to all per- 
sons who qualify for su6h ~ 
stamps. 


t 

44.3 


46.8t 


ft 

8.7 




All families who receive 
welfare benefits'are pro- 
vided with sufficient in- 
come to bring them above 
the official poverty 
level. 


36.2 


47.7t 


V 

15.7 


D. 


The federal government 
guarantees an income 
for all orphans. 


28.4 


36.6t 


34.8 


E. 


The federal government 
guarantees a iob to 
everyone who vyants to 
work. 




oU.l T 


0 *» 


F. 

t 


The federal government 
guarantees a college 
education for everyone 
with sufficient abifity. 


26.1 


ee.-'t 


6.9 


G. 


The federalnovernment 
provides health care 
for men and women 
over age 65. 

• 


79.0t 


*^ 

12.3 


. 8.5 



tCorrect response. 



the stock niark«»t," 13% selected "the amount a serips of statements concerning reasons 

of currency and coins in circulation" and 10% people with lo'v incomes usually have special 

responded "I don't know." ^ ' problems as consumers. Note that only 41% 

of the students. re ■•lized that people with low 
Table 3 displays the pattern of responses to incomes often have to spend a large percent- 



4 



20 



ago of their income on transportation (part A) 
and that 37% realized that these people often 
pay higher prices for lower quality goods and 
services (part E). Onlv 35% of the 17-year- 
olds correctly responded to at least four of 
the five statements in Table 3, which suggests 
a general lack of knowledge about the special 
consumer problems of those with l0w in- 
comes. 

I Some National Assessment exercises in the 
economics topic concerned prices. For in- 
stance, students were asked the meaning of 
the consumer price index if reported as 140. 
More than half (54%) responded **I don't 
know/* while only 13% correctly responded 



**an assortment of goods and services that cost 
consumers $100 when the index was 100 now 
costs $140/* Also, students wt»re asked what 
'usually happens when the general level of 
prices increases/ Table 4 presents tlmr re- 
sponses. 

Students were generally aware that the 
purchasing power of the dollar will decline 
and that some people's wages will go up 
because their contracts call for cost-of-living 
increases. Moreover, 85% of the 17-year-olds 
correctly responded to at least two of the 
four statements in this exercise, 

The two exercises following illustrate some 



TABLE 3. Responses to Statements About Special Consumer Problems 
Confronting Persons With Lov^ incomes 

Percent Responding 







Accurate 


Inancurave 


1 Don't 
Know 


A. 


They often have to spend 
a large percentage of 
their income on trans- 
portation. 


40.6t 


48.6 


10.6 


B. 


They often have little 
money saved for use in 
emergencies. 


82.9t 


12.6 


4.4 


C. 


Thoy often have less 
choice among stores 
where it is convenient 
for them to shop than 
higher Income people. 


68.4t 


25.9 


5.5 


D. 


They often have great 
difficulty horrowing 
money at low interest 

rates. 


79.4r 


13.0 


7.4 , 


E. 

1 


They often pay higher 
prices for lower (luality 
goods and services. 


37.or 


50.6 





tCorrect resfjonse. - 



0 1 



TABUE 4. Whajt Happens Whan Prieat Ineraua? 

Paroent Responding 
Will Usually Wilt Usually 
tlappen Not Happen 



J Don't 
Know 



A. 


Federal income tax reve* 
nues will increase at a 
faster rate than prices. 


37.8t 


28.5 


32.9 


B. 


The purchasing power of 
the dollar will decline. 


79.7t 


- 1.3.2 


6.2 


C. 


Most people witi stop 
buying on credit. 


17.9 


68.2t 


13.0 


D, 


Some people's wages will 
go up because their con* 
tracts call for cost of- 
living increases. 


80.1 1 


11.6 


7.8 



f Correct response. 



principles of supply and ^demand. Generally, 
\ 17 -year-olds appeared to be awart of some of 
; the implications of the imbalance between 
• available supplies of goods and demands for 
! those goods. 

As gfosohne becomes scarce, bicydes become more 
popular. As a result, there is a sudden increase in the 
. number of bicycles being bought without the same 
\increase in production of bicycles. What would yQu, 
etxpect to happen to the price of bicycles? 

Percent 
Responding 

The price would go down because* 
\ ' so many more b«cv<:les were being 

sold. b.2 

2. The price 'ould stay constant 
because tin. manufacturers* costs 

. were constant. 4.2 

3. 1 he or ice woufd stay constant 
because production eventually 

' would keep up with the increased 
demand. . 6.2 



4. The price woul.d go up because 
demand increased and supply did 
not. "^1^ 

5. The price would go up because 
the manufacturers had increased 
hourly costs. 

6. i don't know. 

tCorrect response. , 



Percent 
Responding 



67.6t 



12.4 
3.2 



American farmers produce millions\pf bushels of 
wheat each year. Most of it is used ^ by American 
consumers. Suppose the goyernment decided to buy 
most of the wheat produced i.i a yfyr and self it to 
foreign countries. What do you think would probably 
happen to the price of bread in the United States? 

Percent 
Responding 



1« Bread prices would go up. 
tCorrect response. 



83.0t 




Percent 
Responding 



2. Bread prices would remain 

about the Sdme. 6.2 

3. Bread prices would go down. 7.3 

4. I don't know. *3.0 



' Young people\s knowledge of the tax base 
was not as high as their knowledge in some 
other areas. The next two exercises concern 
the revenues collected by the government 
directly from the individual citizen. Here is 
how students responded to these related 
exercises: 



Of the taxes the federal government collects, which 
tax provides the most revenue? 







Percent 






Responding 


A. 


Personal income tax 


34.7t 


2. 


Corporation income tax 


9.3 


3. 


Property tax 


11.0 


4. 


Fuel or gasoline tax- 


2.8 


5. 


Sales tax 


13.5 


6. 


1 don't know. 


' 27.9 



V 



tCorrect response. 



Which one of the following is the largest single 
deduction taken from the average pay check? 







Percent 






Responding 


1. 


Federal tax 


4B.4t 


2. 


State tax 


15.8 


3. 


• Social Security (PICA) 


27.5 


4. 


Sales tax 


1.3 


5. 


1 don't know. 


6.3 



tCorrect response. 



Most students did not know the correct 
response to either of these two questions. The 
general lack of a thorough knowledge about 



basic tax issues was demonstrated in an 
exercise that asked, '*Which of the following 
are mainly supported by taxes and which are 
not?'' (See Table 5 for resulls,) [ 

There are some* miscgnceptions abuut rev- 
enues received by the American Red Cross 
and the Better Business Bureaus inasmuch as 
substantial numbers of students believed they 
receive tax support. The panel of consultants 
who reviewed these results concurred that the 
misconceptions about these organizations are 
perhaps due to effects of widespread adver* 
tisements and 17-year-olds* lack of direct, 
personal experience with either of these or- 
ganizations* 

Protection 

The public and private sectors of our 
society are responding to the needs of citizens 
by creating various protective and regulatory 
organizations and agencies. As citizens, con- 
sumers should be aware' of the processes 
associated with the various forms of pro- 
tection available to them. Protection may be 
available in several forms: .through consumer 
organizations that inform one of his or her 
lights ^ and the proper steps in seeking re- 
course, and/or through Jegal action. Pro- 
tection, may concern product safet:* and 
various other aspects of pulrc^asing rights due 
the consumer. 

The exercise displayed in Table 6 probes 
students' knowledge about general consumer 
protedtion, while the exercise displayed in 
Table- 7 probes' students* attitudes about 
consumer actions. 

Although the majority of students knew 
that statements A and B are correct, fewer 
than half realized that statement C is also 
correct (Table 6). Nevertheless, 74% of the 
17-year-olds correctly responded to at least 
two of the statements. 

The responses shown in Table 7 'suggest . 
that students probably would not complain in 
two areas that often require some consumer 



^ 



TABLE 5. Which Are Mainly Supported by Taxes? 



Percent Responding 





• 

• 


Mainly 

Supported 

by Taxes 
• 


Not Mainly 
Supported 
by Taxes 


1 Don't 
Know 


A. 


National parks 


86.5t 


■ .9.6 


3.8 


B. 


Grocery store§ 


ll.'j 


84.4t 


. 3.9 


C. 


City libraries 


85.1 1 


10*.8, . 


3.9 


< 


Public schools 


94.0t 




1.4 


E.' 


/Wicvie theaters 


7.0 ' 


89.3r ' 


3.5^ 


F. 


Major leatjue baseball teams 


7.4 


84.5t 


-7.8 


G. 


Highways 


95.2t 


2.7 


1.9 


H. 


American Red Cross 


47.0 


42.2t ■ 


10.1 


1. 


State universities 


64.1 1 


29.0 


16.2 


. J. 


' Police departments 


83.8t 


10.5 


5.4 


K. 


Botti'r Business Bureaus 


52.5 

• • 


29.2t 




17.7 




TABLE 6. Responses to General Statements About 
Consumers and Protection 


* 




/ 


Percent Responding 
Correct Incorrect 1 Don't 

" Know 


A. 


Product complexity and variety 
make it difficult for consumers 
to evaluate quality. 


68.6t 


21.4 


9.9 


B. 


While there are an increasing 
number of laws to protect con^ 
sumer interests, consumers are 
largely unaware of their rights. 


, 79.3t 


16,6 


• 

4.0 


C. 


Government agencies established 
to protect consumer rights are 
often influenced by business 
interests. 


48.8+ 


28."7 


22.5 



tCorrect response. 



TABLE 7i Responses to Statements About 
Possible Consumer Actions ^ ^ 

Percent Responding 
Definitely Probably Probably Definitely ' 
Would . Would Would Not ^ Would Not 
■\ ' Complain Complain Complain Complain 



A. 


Your auto repair bill was $100 
over the original estimate. 


76.1 < 


20.0 


3.5 


0.0 


B. 


Your new dental filling fell 
out. 


67.3 


22.6 


8.3 


1.7 


C. 


Cottage cheese you bought 
was spoiled. 


42.9 


31.1 


22.6 


2.9 


D. • 


Blue jeans you saw advertised 
on sale were not available 
at the store. 


12.3 


26.5 


45:4 


15.4 


E. 


A $50 friendship ring you 
bought for your friend turned 
his or her finger green. 


47.9 


^4.6 


19.5 


7.1 


F. 


A salesperson refused to sell 
you a stereo that the store 
advertised at a very low 
price. He claimed it was a 
demonstration model and in- 
stead trted to sell you a more 
expensive stereo. 


61.9 


27.9 


7.0 


2.3 


G, 


Your doctor made you wait 
r/2 hours past your appointment 
time. 


27.3 


.30.7 


32.5 


8.8 















action: services associated with health care 
and' the nonavailability of advertised mer- 
chandise. Perhaps this tendency is prevalent 
among the adult population as well. Sandra 
Willett Remarked, ^'Studies show that with 
some problems, people internalize the issue, 
blame themselves and do not complain. They 
think that complaints will do no good, or that 
they do not have the right to complain. 
Doctors are such authority figures and health 



is so seemingly mysterious that students don't 
feel justified in speaking up.'' 

The statements in Table 8 were used to 
explore students' knowledge of legal rights in 
connection with health cure profe,ssionals. 
The results indicate that 17-year-olds were 
quite awaie of their legal rights in connection 
with health care professionals prior to an 
examination or treatment. Moreover, 75"? of 



TABLE 8; Responses to Citizen's Legal Rights Prior td 'Examination 

or Treatment by Physician or Dentiit I ^ ^ 

' Percent Responding 
Your Not Your % I ^ 
^ Right Right ^ bon't 

•V To Know To Know KnoviT ^* 



A. 


Fee for of f ic^Misit. 


93.4t 


3.3 


3.2 


8. 


Where and when the doctor got 
his medical training. 


63.4t 


30,2 


6.2 


C. 


The doctor's age, 


4.1 


93.4t 


2.2 


D. 


The doctor's medical specialty. 


85.dt 


11.4 


3.4 


E. 


Fees for laboratory tests. 


89.6t 


7.2 


3.0 


F. 


Reasons for all tests and 
procedures. 


93.3t 


5.0 


1.6 


G. 


Number of X-r^vs^pJi^ned and 
reasons for the X-rays. 


89.9t 


6.9 


2.9 


H. 


Name and reason for any 
medication prescribed. 




3.fi 


1.1 


1. 


Number of patients the doctor 
has in his or her practice. 


2.3 


94.2t 


3.2 



f Correct response. 

* ^ 



dentist, they were aware of certain other basic 
legai rights. 

It should be noted that developers of this 
and other exercises that explore knowledge of 
**legal" rights and actions intend a general, 
rather than a specific, usage of the term, since 
legal rights vary from state to state. 

Certain practices are permissihle or legal by 
certain state and federal laws. The statements 
in Table 9 explore students* knowledge of the 
legality of some of these practices. 

It is notable that of the 17-year-olds 
mistakenly believed that it is legal to advertise 



the young people correctly responded to at 
least eight of the nine statements. So^ el- 
though the 17-year-olds, at this point in their 
lives, would likely not complain about a 
prolonged wait in the office of a physician or 
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TABLE 9. Which Action^ Art L«gal ind Which Are Not Legal? 

Percent Responding 







Legal 


Not 
Legal 


1 Don't 
Know 


A. 


•To charge less than a manufac- 
turer's suggested retail price, 


75.1 1 


18.2 


6.4 


o 


TO aaverttse an item tor 
when the final cost is $5.05 in* 
eluding tax. 


79.8't 


16.9 


X\ 


C. 


To advertise a $4,000 car at $90 
per month without Including 
credit terms. 


^3.0 


41.1t 


15.4 


D. 


To advertise an item for a low 






1 .o 


e. 


To l<eep without obligation un« 
ordered merchandise that you 
received in the maiU 


39.3t 


49.5 


10.8 


F. 


Fur a mail order company to cash 
* your check, then delay sending . 
youf purchase for three months 
without telling you. 


16.0 


> 

75.1 1 


8.6 


G. 


For the same chain store to 
charge different prices on 
identical items in different 
neighborhoods. . 


61.7t 


is 

30.0 


8.1 


H. 


For supermarkets to raise prices 
on the days when welfare checks 
are issued. 


31.5t 


57.3 


11.0 


1. 


For a merchant to refuse to re- 
fund cash for an ijem you re* 
turn, but insist that you ex* 
change th^ item or tdke-= 
credit.. 


67.8t 


25.1 


6.9 



tCqrrect response. 



the price of an automobile and the monthly 
HnstaJlment without including the credit 
terms; 50% believed that it is not legal to keep 
unordered merchandise received^ in the mail; 



and 57% believed that it is not legal for 
supermarkets to raise prices on days when 
welfaVe checks are issued. These are perhaps 
common misconceptions held by the adult 



population ut; well m by 17-y ear-olds. Con- . 
suUailU observotU ''hissing a law does not 
guarantee that people know of it/' 

Another series of stati^ments, displayed in 
Table 10, eonc?em a business-oriented organi- 
zation, the Better Business Bureau. The state- 
ments examine the knowledge of 17-year-olds 
about thi} roUs funding soiirce and purpose of 
the Better Business Bureau. 

Note that the majority of students believed 
that the Better Business Bureaus are agencies 
of the federal government, and only 42% 
realized that the purpose of Better Business 
Bureaus is to help businesses. Also, only 17% 
of the students realized that Better Business 



Bureaus do not enforce consumer laws, and 
only 2T/c realized that Better Business Bu- 
reaus are supported primarily by contribu- 
tions from business firms. As a consequence 
of these misconceptions, only 11% of the 
students selected the correct response to at 
least four of the six statements in Table 10. 
Mareatha (founts commented, *'The visibility 
and concerns^ of the Better Business Bureau 
lead many adults to assume it is a government 
protection agency. While the BBB may be 
able to assist in resolution of a consumer 
ppmplaint, this results in many referrals of 
consumer complaints to an organization that 
cannot pursue any legal remedies or engage in > 
enforcement action. 



TABLE 10. Responses to Statements About the Better Business Bureau 



Percent Responding 
Correct Incorrect I Don't 

Know 





A. 


Better Business Bureaus are 
agencies of the federal 
government. 


76.6 


11. Ot 


12.2 


•1 


B. 


The primary purpose of Better 
Business Bureaus is to help 
t)usinesses. 


42.3t 


54.1 


3.3 


• 


C. 


Better Business Bureaus enforce 
consumer laws. 


71.4 


16.7t 


11.7 


V 

• 


D. 


Better Business Bureaus have 
been primarily supported by 
contributions from business 
firms. 


269t 


* 

42.3 


30.6 


t 


E. 


Better Business Bureaus have 
the legal power to resolve 
consumer complaints. 


67.4 


18.7t 


13.5 


* 

« 




Better Busai95sBureaus can 
help prevent consumers frpni 
^making unwise purchase 
decisions. 


80,5t 


12.5 

V. 


. 6.8 



t Correct re^onse. 



\ 
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TABLE 11. Riiponiti to StatenMnti About Ubeting 
of Clothing and Fabrics 

Parcont Raiponding 





» 


True 


False 


1 Don't 
Know 


A. 


A permanent care label is re- 
quired by law on both clothing 
and fabrics. 


47.5t 


30.0 


22.4 


B. 


Clothes labeled as nonflammable • . 
are permanently nonflammable. 


35.8 


50.4t 


13.5 


C. 


• Sleepwear for men ^d women must 
be labeled regarding flamma- 
bility. 


43.5 


40.5t 


> 

• 15.7 


D. 


' Textile fibers must be identi- 
fied by their generic or chiemt- 
cat name. 


53.3t 


22.7 


23.9 



tCorrect response. 



The exercise in Table 11 ♦ and several 
otji^rs, explored students* knowledge about 
product safety as ensured by labeling prac- 
tices. An average of 48% of the 17-year-olds 
correctly responded to the four statements. 

Another aspect of protection for the con- 
sumer concerns ,the feasibility of certain 
actions under certain circumstances. For in- 
stance, two areas in which consumers often 
do not exercise all available options are the 
purchase of car and appliance repair. The two 
exercises sh'^wn in Tables 12 and lS explore 
students' knowledge of these options. 

While the majority of students cowectly 
responded to the first four statements about 
car repair, only 49% correctly responded to 
the statement that "estimates are always fr^e** 
(Table 12). However, more than half (59%) of 
the students correctly responded to at least 
four of the five statements. Generally, stu- 
dents* knowledge about options associated 
with car repair is rather high. The panel of 
consultants, felt that these results reflect 



students* experiences with automobile repair 
and media coverage of automobile purchase 
and repair. 

From the information in Table 13, we can 
see ^ that results indicate students are also 
well-informed and aware of certain options 
available to the consumer in connection with 
appliance repair. This is further demonstrated 




TABLE 12t Rfsponm to Statiminti About G«r Rf piir 







Accurate 


PjVcent Responding 
Inaccurate* 


Know 


A. 


A repair shop should not make a 
service charge for a very 
simple repair on a car. 


21.1 


74.3t 


4.3 


B. 


it is important to get written 
estimates from 2 or 3 differ* 
em repair shops before 
making a major repair. 


'92.0t 


6.2 


1.7 


C. 


All estimates and bills for 
repair should list parts and 
labor separately. 


86.4t 


6.8 ' 


• 

6.4 


D. 

» 


A local technical school miy 
be a good source for inex- 
pensive repair work. 


64.5t 


20.5 


14.3 


E. 


Estimates are always free. 


41.4 


49.2t 


9.1 



f Correct response. 



by the find-ng that 71% of the 17-year-olds 
correctly responded to at least four out of the 
five stati>inents in that t^ble. 



^ The Energy Problem . 

One of the most compelling issues fadng 
the nation at the current time is enei^y. The 
problem of depleted energy reserves, the need 
tp develop new sources of energy and "energy 
costs have immediate implications for the 
contemporary citizen. The national assess- 
ment of consumer skills included a group of 
exercises designed to explore the knowledge 
and attitudes of 17-year-olds about this vital 
topic/ The enerigy exercises included such 
areas as energy control and sources and 
energy consumption and energy conservation. 
Here are some of the results: 

• Almost half (46%) of .the 17-year-olds 



knew that coal rather than natural gas, 
crude oil or tar sand is the largest fossil 
fuel reserve in the Uiiited States. 

• Only 33% of the students knew that 
crude oil, rather than coal, natural gas, 
water (hydroelectric) power or nuclear 
enei^y, provides the largest percentage 
of energy usedin the United States. 

• Only 279; of the 17-year-olds knew that 
coaL rather than falling, water, nuclear 
energy, oil or natural gas, is the primary 
source of the largest portion of tht 
nation *s ek ^trical energy. 

• Seventy percent of the students realized 
that power companies that generate elec- 
tricity make a profit. But one-fifth of 
tiie youngsters replied **I don t know'' to 
this exercise. 

• When asked to select from a series of 
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possible consenration measiites likely to 
save the most energy in, the countiy, 
35% of th^ younf^iters correctly chose 
; doubling the average gas mileage of cars 
and 35% "chose inducing lighting by 
one'half in residetiHal and commercial 
buildings. Only 5% chose the elimin^ition 
of all air conditioning, and 12% chose 
converting all electric home heating 
systems to natural gas. Fourteen percent 
replied *'l don't know.** , ' 

• Only 33% of t"he 17-year-olds realized 
that electric clothes dryers consume 
more energy in 15 minutes of con- 
tinuous operation than color television 
sets, vacuum cleaneiis, dishwashers or 
washing machines^ 

• Nearly one-third (32%) of the students 



realized that industry, rather than trans- 
portation, homes or commercial build* 
ings (offices, stores, schools, etc.) now 
uses the largest share of the UtS. energy 
supply. 

• Seventeen percent of the students cor- 
' rectly indicated that only about' one- 
fifth of all energy consumed each year in 

' the United States is consumed in the 
home (for heating, cooling, lighting, apt 
pliances, etc.); other choices were: 1%, 

. 5%, 55% and 90%. Just as many.Sftudents 
(17%) responded "I don't know" to this 
exercise. 

• The majority (80%; of the 17-year-olds 
realized that driving a car is more ex- 
pensive as a means of transportation 
than riding a bus, riding a bicycle or 



TABLE 13. Responsas to Stat«manti About Apptiance Repair 

Percent Responding 





4 


Correct 


Incorrect 


1 Don't 
Know 


A. 


A person should always checks to 
see if an appHcance is properly 
plugged into the electrical 
system before calling a repair 
service. 


\ 

91 .7t 


7.4 


0.4 


e. 


A person can usually save money 
by taking a broken appliance to 
a repair shop rather than having 
the repairman call at home. 


87.4t 


107 


1.6 


c. 


A warranty may cover the cost of 
all parts and labor needed to 
repair an appliance, ^ 


79.8t 


16.8 


2.9 


D. 


Most repair personnel know how 
to repair any type of appliance. 


30.0 


65.9t 


3.4 


E. 


A factory authorized service* 
man will probably guarantee 
any new parts installed. 


« « 

69.0t 


22.1 


8.6 



f Correct response. 



15 



31 



J 1 



TABLE 14. Reiponsei to Statemfltnti About Possible Causds 
of Hnerey Problam 







Large Part 
of Problam 


Percent Responding . 
Some Part Little Pert 
of Problem . of Probtenv 


No Part 
of Problem 


A. 


Preserit physical^-short- 
*&ges of energy . 
resources. 


'45.4 


38.9 


10.5 


4:7 


B. 


9 

Predicted future short- . 
ages of energy 
resources.^'. 


37.2 


37.3 ' 


16.6 


8.2 • 


C. 


Energy producers' 
desires for large 
profits. 


46.1 


29.9 


16.5 


. 1.' 
■ 6.3 ' 



D. Agreements among energy 
producers about amounts 
to produce and prices 
to charge. 



28.4 



36.0 



E. , ' Restraints on energy 
' ■ producers and trans- 
ported for environ- 
mental reasons. 



17.4 



36:0 



26 6 



32.3 



8.7 



. 13.5 



F. 


Government regulation 
of energy producers. 


19.1 


37.1 


29.3 


13.7 


G. 


Wasteful energy use 
by industry. 


64.5 


25.1 


7.6 


2.2 


H. 


Wasteful energy use 
by consumers. 


70.1 


22.7 


4.9 


1.6 


1. 


The higher and higher 
costs to energy pro- 
ducers to find new 

energy reserves. 
• 


38.2 . 


■ 39.0 


17.4 


5.1 
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32 




riding in a car pool.^ 

• However, almost half (49%). of the 
17-year«olds responded that they drive 
or ride in a car When traveling one-half 
mile or less. Nearly one-third (31%) 
responded that they walk; X5% re- 
sponded that they ride a bike; and only 
2% responded that they ride in a bus. 

The statements displayed in Table 14 probe 
students* attitudes about possible causes of 
the energy problem. Notice that 17-year-olds 
believed that wiasteful energy use by industry 
and by consumers represents a large part of 
the problem. Moreover, they also believed 
that the desire for large profits among energy 
producers is a large part of the problem. 
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CHAPTER 2 
THE CONSUMER AS EARNER AND IMVESTOR 



Highlights of the Results i 

• Only 25% of tho. 17-year-olds knew that 
personal finance companies charge high- 
er rates of interest than' insurance com- 
panies {n7c chose this response), local 
banks (189f), credit unions (8%) or 
savings and loan associations (14%). 
Eighteen percent of the students replied 
**I do ^'t know'' to this exercise. 

• 1lalf of the 17-year-olds realized that if 
^ one makes a punrhase on credit terms, 

fixed expenses will increase; 65% of the 
17-year-olds realized thai one may lose 
the opportunity to buy other items on 
credit if already making many credit 
payments each month; 79% of the stu- ^ 
dents realized that better warranties are 
not available simply because an item is 
purchased on credit terms. 

• The- iTiajority4869f) of the youngsters 
knewnhat overdrawing a checking ac- 
count can cost a person money; 66% 
knew that ( ancelled checks can be used 
as recejpt^s for bills paid; 68% knew that 
a charge may be deducted from a check- 
ing account by the bank to pay for 
service.^ 

e Most (92'^0 of the students knew that 
ft)r full protection a health insurance 
policy should contain a provision for 
major medical coverage, but only 
knew that health insurance policies are 
not always automatically renewable 
from year to year. A bit more than half 
(53%) knew that many health insurance 
polic ies rt^quire a waiting period before 
benefits are paid. 



Just as consumers make a significant im- 
pact on the economy through their^pending 
practices, so do they make an impact through 
their earning and investing practices. From 
the selection of a career to the investment of 
earnings, each consumer contributes in some 
way to? ti^e economy. The National Assess- 
ment consumer skills exercises included the 
broad topic finance in order, to probe stu- 
dents' knowledge of and attitudes toward 
their potential loles as earners and investors. 
Areas such as credit, banking, budgeting, 
insurance, investments and taxes werie^ repre- 
sented in the finance topic. . \ 

Finance 

^ One exercise, about credit asked which 
lending institution usually charges the highest 
rate of interest on a loan, and only 26% of the 
17-year-olds correctly responded **personal 
finance company.*' Other responses were: 
insurance company, 17%; local bank, 18%; 
credit union, 89f ; savings and loan association, 
14%; and I don't know, l?i%. Generally, 
youngsters did not appear av/^xe that higher 
interest rates are usually associated with 
personal finance companies. Consultants felt 
this is perhaps also true of the adult popula- 
tion. 

Another exercise about credir. concerned a 
situation in which an individual wants to buy 
a color television 8et. The statements in Table 
15 pertain to the individual's decision to buy 
the set on credit. 

Some exercises in the* finance topic dealt 
with banking — checking aiid* savings ac- 
counts. For instance, when asked which plan 
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TABLE 1&. Rtsponses to Statements About Buying on Credit 

Percent Reiponding 









Accurate 


Inaccurate 


1 Don't 
Know 




A. 


• 

TV can be bad sooner if 
bought on credit. 


' 58.9t 


37.9 


2.5 




B. 


Better warranty available 
if TV purchased on 
credit. * > 


8.8 


"78.91 


4a 

11.6 




C. 


Spendable income^will be 
affected if credit used. 


68.3t 


21.5 * 


9.4 




0. 


Fixed expenses will 
increase. 


49.6t 


36.0 


13.4 




E. 


May lose the opportunity 
to buy other items on 
credit if already making 
many credit payments 
each month. 


65.0t 


• 

30.7 

1 


4.0 



t Correct, response. 



would probably earn the greatest return on 
savings, over half. (64%) of the students 
correctly selected ''a, savings plan where ail 
money deposited earns interest from the day 
of deposit to the day of withdrawal/' 

From the pattern of responses to the 
statements displayed in Table 16, it appears 
that young people are fairly well acquainted 
with some aspects of checking accounts and 
with the advantages of checking accounts. 

Some of the' finance exercises concerned 
insurance — health, car and life. When asked 
to select the correct definition of deductible 
clauses as they relate to insurance coverage, 
only 27% of the students knew that thisi-efers 
to the part of covered expenses that the 
insured person must pay up to some limit, 
beyond which the insurance company pays. 
More students (32%) chose the ''I don't 



know'' response to this exercisf than chose 
any of. the other options. 

The exercise displayed in Table 17 con- 
cerns health insurance, still another necessity 
as people assume the role of earner in the 
society. Notice that 37% of the students 
mistakenly believed that a person is adequate- 
ly protected if he or she has an insurance 
policy that pays for 50% of the total cost of 
any illness or accident requiring medical 
treatment (part B); 18% of the students 
responded •*! don't know" to this statement. 
In addition, 27% of the students mistakenly 
believed that health insurance policies are 
always automatically renewable from year to 
year, and 23% responded •*! d6n*t know" to 
this statement (part D). Nevertheless, 63% of 
the 17-year-olds correctly respondi'd to at 
least three of the five statements in Table 17. 
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Here is how students responded to a 
question about automobile collision in- 
surance: • . * 

'Automobita Colliiion Iniurance Pay$ for Damage 
to Whic^h One of the roiiowing? 

Percent 
' Responding 



1 . Damage to only the ins^urefl's car 
in the event of an accident 



22.1t 



2. Damage to the insured's car dnd 

• that of the other person involved 
in an accident ' 40*1 

3. Damage to only the car belonging 
to the other person involved in 

the accident 10.6 

4. Damage to lu<^ other person's car 
and any medicai expenses of the 
other person involve in the 

accident 22.8 

5. I don't know. 4.4 

f Correct response. 



TABLE 16. Responses to Statements About Checking Accounu 

Percent Responding 







Accurate 


Inaccurate 


1 Don't 
Know 


A. 


A checking account pro- 
vides a convenient, safe 
way of paying bills. 


85.6t 


12.4 


^ ,.8 


B. 


*A charge may be deducted 
by the bank from a check* 
ing account to pay for 
service. 


68.0t 


20.2 


11.2 


.,c. 


Cancelled checks can be 
usod as receipts for 
bills paid. 


66,2t 


26.3 


6.9 


D. 


Overdrawing a checking 
account can cost a 
person money. 


8S.gt 


8.7 


5.1 


E. 


It is important to write 
"For Deposit Only" above 
the signature on the back 
of a check sent by mail to 
a bank. 


65 .Ot 


17.0 


. 17.4 


F. 

« 


Wh0n an account is opened 
with an out-of town check, 
you can usually make im- 
mediate withdrawals from 
that account. 


13.6 


* 

64.4t 


21.6 



tCorrect response. 
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TABLE 17< Responses to Statements About Health Insurance 







yVccurate 


Percent Responding 
inaccurate , 


1 Don't 
Know 


A. 


For full protection/a 
health insurance policy . 
should contain a pro- 
vision for major medi- 
cal coverage. 


91 .7t 


« 

i.9 


6.2 


B. 


A person is adequately 
protected if he or she 
has a policy which pays 
for 50% of the total 
cost of any illness or 
accident requiring medi- 
cal treatment. ' / 


36.8"' 




•17.5 


C. 


Many health insurance 
Dolicies reauire a watt* 
ing period before bene- 
fits are paid. 


53.5t 


20.8 


25.3 


D. 


Health insurance policies 
are always automatically 
renewable from year to 
year. 


27.4 


48.9t 


23.4 


E. 


Group health insurance 
plans ar^sually more 
expensive' thah individual 
health insurance plans. 


27.8 


53.0t 


18.7 



tCorrect response. 



Notice that a substantial number of stu- 
dents (40%) believed that automobile col- 
lision insurance pays for both the insured's 
car and the car of the other person as welL 

The consumer skills assessment of 17-year- 
olds also probed young |)eople's knowledge of 
no- fault insurance » The pattern of responses 
to a series of statements about this recently 
established type of insurance coverage . is 
displayed in Table 18. 



The following hypothetical situation pre- 
sented to 17-year-olds is an example of several 
exercises related to budgeting earnings. 

Mike lives with his aunt and uncle on their farm. He 
works on Saturdays at a bakery in a nearby town. He 
earns $25 take home pay each week. Mike needs ' to 
save $300 within the next six months (26 weeks). He 
also considers it very important to help his aunt and 
uncle with their food expenses. Look at tire following 
four weekly budgets and answer the question: Ifi/hich 



^22 



TABLE 18* RtsponM$ to Statammtt About No-Fault tmuriiict 



Pirc0nt'R0sponding 
Correct Incorrect I Don't 

Know 4 



A; 


• 

No- fault insurance means .that 
there is no w&y of fixing the 
blame of an accident. 


3^2 


0 

54.1 1 


13.5' 


B 


No-fault insurance meansr that 
the insured gets paid by the 
insurance company regardless of 
who was at fault. 


70.5t 


20.4 


8.8 


C. ^ 

t 


No-fault insurance means that 
. the injured has to pay his/her- ^ 
own legal and medical ex- 
penses. 


23.0 


60.Ot 


16.4 


D. 


No fault means that you cannot 
sue if the claim is very large. 


26.4 


44.0t 


29.3 



f Correct response. 



budget would be best for helping Mike save enough as much as possible with their food expenses? 

money to buy a car and also help his aunt and uncle 



WEEKLY BUDGET A 



Ride to work $ 1.50 

School (paper, pens, etc) 2.00 
Entertainment 3,00 
To aunt and uncle for food 15,00 
Savings 3.50 

$25.00 



WEEKLY BUDGETS 



Ride to work • $1.50 

School (paper, pens, etc.) 1.00 

Entertainment 7.50 

To ^unt and uncle for food 5.00 

Savings 10.00 



$25.00 



weeklV budget C 

Ride tq work S 1.50 

School (paper, pens, etc.) ^ .75 

Entertainment 4,00 

To aunt and uncle for food 7.00 

Savinys . L1?5 

325,00 



WEEKLY BUDGET D 



Ride to work $ 1.50 

School (paper, pens, etc.) .75 

Entertainment 5.00 

To aunt and uncle for food 2.00 

Savings 15,75 



$25.00 



Nearly three^fuurths (71%) of the students 
ijurrootly s*»locted **Weekly Budget V/' ds tlie 
best budget for achieving Mike's purpose. 

AnoUier hypothetical situation involving a 
slightly different aspect of budgeting follows, 

Litty and her sister want to redecorate their room. 
They decided itj:ias the following problems: the room 
seems cold because it has gray walls and no carpeting; 
their bedspreads are faded; the curtains are torn; the 
lamp in the room sputters and blinks. The girls found 
fhe following costs of items they could use to 
redecorate their topni 

Wall tO'WatI carpeting S39.99 
Small throw rug 8.95 
Set of matching curtains and bedspreads 27.10 
Bamboo shades to replace curtains 7.98 
Dye to change color of bedspreads 1 .09 

Paint to cover walls 1 4.98 

New lamp for room ^ 15.00 
• Repair of old lamp 7.00 

Lilly and her sister can only spend $40 on their room, 
but they want to take care of as many problems as 
they can. Which of the items listed should they buy 
to take care of as many problems as they can for 
$40.00? 

Percent Responding 





Yes 


No 


1 Don't 








Know 


Wall tq wall carpeting 


s 5.6 


•92.2t 


1.7 


^mail throw rug 


86.7t 


10.6 


1.4 


Set of rnatching curtains 








and bejdspreads 


15.7 


80.4 1 


2.4 


^Bamboo shades 


76.0t 


21.1 


1.8 


Dye 


79. It 


18.0 


1:6 


Paint 


84. 4 1 


12.2 


2.0 


New lamp 


12.3 


84.0t 


1.7 


Repair lamp 


84.6t 


11.9 


2.2 


tCorrect response. 










These results indicate that most young 
people knew how to select the most eco- 
nomical items when a limitedamount of funds 
is available. In addition, 7 out of 10 selected 
the correct response to at least seven out of 
the eight items. 

When students were asked if certain sources 
are good for seeking help in * completing 
federal income tax forms correctly, private 
income tax experts were thought to be a*good 
source by 92%, and an internal revenue/ 
service office, 65%; the federal income, tax 
instruction booklet was thought to be a good 
source by 93%, and 60% realized that a Social 
Security office is not a good source for Kelp^ 
in preparing federal income tax forms. 

Students were given two related exercises 
about investing in common stock. The major- 
ity (78%) of students knew that if a person 
decides to take money out of a savings 
account and buy common stock, that person 
is accepting the risks involved in the hope of 
greater profits. However, a smaller percentage 
(569;) of students knew that if one invests 
$1,000 in the purchase of common stock this 
year, there is no way of telling how much the 
stock is likely to be worth in five years. 
Consultants felt that these results reflect the 
difference between general knowledge about 
something and the specific knowledge result- 
ing from direct experience with it. 
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CHAPTERS 
THE CONSUMER AS PURCHASER 



Highlights of the Results 

• The majority (90%) of the 17-year-olds 
know that advertising information Ls 
sometimes misleading; 85% knew that 
advertising often tries to imply large 
differences where there are only small 
differences; 82% knew that advertising is 
sometimes used to increase loyalty tq a 
brand of product; and 85% knew that 
advertising can give people usefUl in- ' 
formation. 

• iMore than three-fourths (80%) of the 
students knew that warranties can exist 
on labels; 56% knew that a warranty 
does not necessarily assure that one has a 
quality product; 32% kne^y that war- 
ranties In advertisements are ak binding 

" as warranties in contracts; and 73% knew 
that warranties must be labeled "full" or 
"limited." 

• In a case of cancelling a contract, 78% of 
the 17-year-olds thought that tele- 
phoning the salesperson to call off the 
sale is a wise action, and only 18% 
realized that It is not. However, 89% of 
the 17-yGar-olds realized that waiting a 
few days before deciding what to do is 
not a wise action. Eighty-two percent 
realized that a wise action would be to 
.send, within three days of signing the 
contract, a registered letter to the com- 
pany calling off th.? sale. 

• More thiin half (64%) of the students 
kr.ew that tluring the first several years 
of mortgage payments on a home, each 
payment goes mostly to repay interest 
on the loan. IIowever,\ 23% of thf 



students thought this untrue and 22% 
responded "I don't know." 

• Only 30% of the 17-year.olds knew that 
unit pricing means that in addition, to 
the price for the package of goods, the 
.price per ounce, pint or pound (or othef 

- appropriate unit) is also given. 

• Eighty-three percent < the students 
knew that "store brands" are generally 
cheaper than national brands; 79% knew 

^ that store brands are generally advertised 
^^s^less often than national brands; and 61% 
knew that store brands are sometimes 
made by national inanufa^»turers under 
the store's private label. 

The purchasing role of the consumer is 
probably more apparent than the earner, 
investor or citizen roles played by the con- 
sumer. As consumers play th^-role ojf pur- 
chaser, their behavior is influenced by ad- 
vertising, which in turn may influence the 
decision-making process prior to actual shop- 
ping and selection of commodities or goods. 
As a purchaser, the consumer has to be aware 
of the implications of certain types of con- 
tracts such as those associated with rentals, 
the implications of warranties and marketing 
practices, the use of credit cards and install- 
ment buying. This chapter presents some of 
the exercises used by National Assessment to 
examine 17-year-olds' knowledge about 
various aspects of the purchasing role. 



Advertising, Decision Making 
and Shopping 

Table 19 displays the reactions of 17-year- 
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TABLE 19; Responsei to Statemaivts About Advertising 

Percent Responding ' 







Correct 
« 


Incorrect 


< Don't 
Know 


A. 


U .J ^ _ f , ^ . . ^ 

Advertising may help increase 
sales and lower prices for a 
new product. 


74. 6t 


22.5 


2.9 

V 


B. 


Consumers have to pay for 
* advertising in product 
prices. 


71. 6t 


17. '2 


c 

11.0 


C; 


Only high quality products 
are advertised. 


— — — — 
f 

• 9.3 


87.7r 


2.4 


D. . 


< 

Companies that advertise* more 
always produce bntter prciducts! 


19.4 


75.8t 


4.6 


E. 


Advertising informat "jo is 
sometimes misleading. 


90.3t . 


6.9 


2.6 


F. 


Advertising of tvMi t» '«s to 
imply large differences where 
there are only i.mall differences. 


84.8t 


• 

9.0 ' 


^ 5.6 


G. 

« 


Advertising is sometimes used 
to increase loyalty toil brand 
of product. 


82.1 1 


r 

• 

10.0 


7.3 


H. 


It is difficult for a new 
business to compete in an in- * 
uiistry wherK larae t^mounts of 
money are spent on advertising. 


69.4 1 


20.2 


10.1 


1. 


Advertising can give people 
useful information. 


85.1 1 


11.5 


3.0 


J. 


For some products, production 
costs are less than advertising 
costs. 


64.4t 


17.7 


17.6 



tCorrect response. 



olds to a seri^v^ of slatemt>nt*s about the effects 
of advortisinj* on prices and some of the more 
general aspects of advertisinfj. Overall, stu- 
dents were quae astute in identifying which 



2(? 



of the statements were correct or incorrect 
Moreover, HO'r of the students ^J^^cted th< 
correct response to at least three of the fivt 
statements about the effe(?ts of advertisinfj on 



pritu>s (parts A, 1), H ami J), and 89% 
solected the eorrc.^t rc\sponst» to at least four 
of the siK statements about some of the 
general aspects of advertising (parts C' through 

• G and Part I). Linda Hiel«es observed, "Be- 
cause our society is so oriented to advertising, 
it would seem natural that students would 

^ know about advertising, but what is surprising 
is the amount of incorrect and 'I don't know* 
answers. It is quite amazing that in an 
advertising oriented society, over 25% would 
not know, or be incorrect, on parts A and B. 
This indicates that we haven't gone as far in 
teaching students to critically view advertising 
as we should/* 




Thv hyfK)Uu»ticaJ situation following was 
prcstMittni to stud(»nts to see if they were 
awan» of some intluences on consumer be- 
havior. Over half (n^J'O of ihe students were 
aware that Uic opinion of a peer is often ihv 
strongest influence on a consumer's behavior, 
while more than one-fourth (27^";) mdicated 
that the ;»onsumer should Mear up any con- 
fusion about a product by consulting a 
consumer report magazine (orobably the b(»sl 



means of seeking consumer information). 

Jack f$ 17 years old. He is interested />? haying a 
portable radio for himself. He has read a magazirie ad 
that said that Brand C has great sound and inany 
other desirable features. His friend, Marty, Just 
bought that brand of radio and says that it's too 
heavy to^arry around and the sound quality is poor. 
Which one of the following actions will most 17 year 
olds like Jack probably take? 



Percent 
Rdsponding 



Clear up his confusion about Brand C 




by reading consumer report magazines 




about Brand C radios 


27.4 


Ask his parents which brand of radio 




he should buy 


9.9 


Accept Marty's opinion instead of 




believing the advertisement \ 


. 52.8t 


Accept the advertisement's claims 
instead of Marty's opinion ' \ 




5.1 


1 don't know. . . ^ 


4.7 


tCorrect response. 

\ \ 
\ 





Another exercise concertjied how decisions 
are made within the family/Table 20 displays 
the pattern of responses to several general 
statements about household c^e^ision making. 



Notice that nearly two-thirds (63%) of the 
students believed the statement **hushands 
have considerable influence on what foods to 
buy" to bo incorrect, while only one-third 
were aware that this statement is actually 
correct. Sixty percent of the 17-year-olds 
selected the correct* response to at least three 
of the four statements about household de- 
cision making. 

Another exercise (Table 21) concerned 
students' attitudes toward saving money. The 
attitudes implied by the statements reflect 
some of the reasons why people make a 
deiision to save money. According to 17- 
year-olds' responses, family e3^)ectations (part 
r K) is not an important reason to save. 
Generally, these resuUs suggest that young 



TABLE 20. Responses to Statements About Household Decision Making 

Percent Responding 
Correct Intbrrect . t Don't 

Know 



A. 


The husband i$ usually the final 
authority on all purchase de- 
cisions regardless of the 
product. 


o 

22.9 


74.5t 


• 2.0 


6. 


In most families, the wife's 
influence and the husband's 
influence on purchase de- 
cisions varies, depending 
on the type of item to be 
purchased. 


« 

88.2t 


1 

, 7.5 


3.7 


C. 


Husbands have considerable 
influence on what foodsf to 
buy. 


» 

32 7 1 


63.3 


3.3 

t 


D. 


Children seldom have an 
offect on what foods to 
buy. 


28.7 


68.0t 


2.0 



tCcrrect response. 



people are capable of discerning really impor- 
tant reasons for saving moi^ey. 

Seven teen -year-old students were queried 
about some protective actions consumers can 
take in connection with shopping. In recogni- 
tion of the fact that young people bf ten have 
not yet encountered certain situations, stu- 
dents were asked to indicate if they had had 
no experience with a particular action. As 
might be expected from this age group, a 
substantial number of sttjdents had not ha^ 
any experience with complaining directly to 
the owner or manager of a store when 
dissatisfied with a purchase (22%), writing to 
company officials when receiving unsatis- 
factory service from a company that operates 
regionally or nationally (39%) or sending 
details of a complaint to the state attorney 



general and /or a consumer protectionuigency 
when a business disregards the cmhplaint 
(57^^). On the other hand, a substantial 
number of students indicated that they keep 
copies of sales slips (65%) and warranties 
(77%) (see Table 22). 



Contracts 

('onsumers, as purchasers, can enter into 
various contractual agreements: rental, credit 
card, installment payment and warranty. 
Since .17-year-olds are about to assume con- 
surncr roles in society, they need to be aware 
of some of the privileges and restrictions 
inherent In contractual agreements. National 
/V8sessment\s survey of consumer skills in- 
cluded many exercises concerned with this 
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TABLE 21. How Important Art Theia' Raasons To Save MAiey? 



Pareant RMpondini 





4r 


Vtry 

Important 


Modarataly 
, Important \ 


Not Vary 

Importiint 


Not 
Important 
)f«AII 


A. 


To buv sonridthina vou 
can't afford now. 


k 

' 31.6 


38.3 


22.0 


7.7 


B. 


To take care of 
ennergencies. 


75.1 


19.5' 


4.3 


0.6 


C, 


To pay for ^n 
education. 


62.(3 


"5.3 


8.5 


29 


D, 


To get married. 


15.8 


39.1 


27.6 


17.0 


E. 


Just to, have money 
in the bank. • 


28.4 


45.8, 


18.1 


7.1 


F. 


Because your family 
expects you to save 
money. 




31.5 


34.5 


25.1 


G. 


To earn interest 
on the money. 


23.7 


45.0 


25.6 


* 4.7 


H, 


To avoid using credit 
to buy something. 


36.5 


36.5 


17.6 


8.7 « , 




area. For instance, the statements displayed In 
Table 23 concern -some rights implied in 
rental agreements. 

Generally, these results suggest that stu- 
dents are fairly knowledgeable about rights of 
the renter and rights of the lessor. However, it 
is notable that students have some misconcep- 
tions about deducting money spent on rent 
"from their federal income tax obligations and 
about whether or not the renter needs per- 
scnial insurance against theft or firt even 
though the building is insured by the owner. 
These two statements elicited higher per- 
centages of •*! don't know'' responses and 
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fewer correct responses than any of the other . 
statements in the exercise. NVhen the results 
are taken collectively, only '34% of the stu- 
dents correctly respondeci to at least five of 
the six statements about rental agreemehts. 

Another 'National Assessment exercise ex* 

TABLE 22. Responses to Actions Tiiat Consumers Can 




Take To Protect Themselves 





* 




Percent Responding 






Most of 


Some- Never No 






the Time 


times Experience 








With Attion 


A 










filing Q^^Ai^ tv\*i^tl^f% ' 

Slips diier maKiriy 








purCnaSc OT pfuUUCl 








or service. 


64.9 


29.5 3.1 2.2 












icifiii<7a vvi [€>i 1 .| Xiii i«( 1 dp 








inn timfltipt or cfiri/irp 








v(>ciV iiivviVT*? vvaiiciiiiy« 


77 3 


16 0 15 4 8 








/ 




inr? uwt itii or riiu"ai|tfi 








of Store wfwn dis- 








satisfied with pur * 




It 




chas«d product or 








service?. 


23.4 


38.2 15.6 21.8 


D. 


Write to the off ic als 




/ 




of a company when ro- 








cHivinn unsatisfactory 








sorvice from a company 








that operates regionaHy 








or nationally. 


13.2 


25.8 20.9 •,. 39.4 




Send the details of your 








consumer complaint to 








the state attorney tjeneral 








and/or a consumer pro- 








tection agency when a 








business refuses to pay 








any attentioit to your 




> 




complaint. > 


10.0 


9.G 22.7 57 3 



V, 

plored students' knowledge about warranties 
since they, also, have implications for the 
protection of the purchaser's and the seller's 
rights. Table 24 displays the pattern of 
responses to these statements. 

The results in the table suggest that knowl- 



TABIE 23. Reiponies to Statemonts About Renting 

Percent Responding 
Accuifite Ineccurete i Don't 

^ Know 











A, A renter is i/sually re- 
quired to give the owner 
an initial payment in 
addition to the rent to 
cover anV possible damage 
to the rental proptrty. 


72.8t 


18,7 


• 

ft 

8.5 


B, In most places, a renter 
may be evicted from (re- 
"(lujred to leave) a rented 
property without any 
prior notice by the 
owner. 


» 

17.9 


77.0t 


o 

4.7 


C. ^ An owner can legally i>>ace 
restrictions on a renter's 
use of the rented propferty. 


77.7t 


V 

14.0 


. c- ■ 
7.8 


D. The owner of a rental 
property usually pays the 
taxes on the property. 


'68.1t 


■ 19.4 


■> • 

12.0 


E, A renter can deduct the 
amount spent on rent from 
his/her federal income 
tax. 


33.6 


36.1 1 


' 29.7 • 


, F. . A renter cloes not need 

, insura»ce against theft ' . 
or fire when ih^ build- 
f7ig is insured t)y the 
owner. 


0 

30.3 


54.7 1 


14.5 



tCarrect response. 



edjji* of wiurrantiivs as a typo of contrat'tual 
aijret^mont is somowhat limitiHi. For instana\ 
nearly one-fourtli (21'r) of the 17-yoar-olds 
repliiHl don't know'* to tho statemont that 
warranties in advertiHeniont« arc as hinding as 
warrantioH in ootUracts, and only 32*^ knew ^ 
tTiat the statement is accurate. In addition « " 
38^r of the students did not know that if you 
buy a product withbut a warranty, there is 



some recourse availai)le to the consumer 
should the product be faulty, That kno\vledge 
of warranties* is limited is further evidenced 
by the finding that only 489? of the students 
selected the correct response to at least four 
of the six Statements and only 22% selected 
the correct resjionse to at least five of the six 
statements. 
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The.statemente shown in Table 25 concern 
steps that should be taken by the consumer 
prior to signing a contract to pay for a 
commodity through installments. (lenerally, 
students appear to be very familiar with some 
of these steps. 

.Moreuvi>?r, 88% of the students correctly 
responded to at least five of the six state- 
ments. Mareatha Counts commerited, ''Stu- 
dents' ability to discern correct answers is 
very high, I doubt if asked^) list important 
features students would score as y/ell. * hi 
addition, there is no question reflecting the 
most common adult mistake — failure to get 



all verbal promises they believe to he part of 
the agreement written into the contract.** 

Another aspect of installment contracts 
concerns the steps a consumer should take to 
extricate himself or herself from a binding 
contractual agreement. The hypothetical 
situation below was presented, along with the 
questions found in Table 26, to students to 
explore their knowledge of this important 
aspect of contracts . 

Jack and AfW wre relaxing at home on Thursday 
night when a young salesperson came to the door 
with pots and pans to sell. Their daughter ms going 



TABLE 24it Responses to Statements About Warranties 



Percent Responding} 
Accurate Inaccurate I Oon't 

Know 



A. 


- Warranties in advertise- 
ments are as binding as 
warranties in contracts. 


.32.2t 


43.1 


24.4 , 


B. 


Warranties can exist on 
labels. 


79.8t 


11.5 


\ 8.5 


C. 


A warranty assures that 
you hdvt o quality pro- 
duct. 


38.9 


55.7t 


4.9 


0, 


if you buy a product 
without a warranty, 
there is nothing you can ^ 
do if the product is 
faulty. 


56.4 


37.6t 


5.9 


E. 


All warranties cover the 
cost of repair or re- 
placement of a product. 


34.9 


• < 
57.6t 


' 6.8 


F. 


Warranties must be 
labeled "full" or 
"limited" 


72.6t 


U.7 


15.4 



t Correct response. 



TABtE 25. I^tsponiti to Thingi To Do Bf fora Slsning tn 
lnttattm«nt Conuact 

Pifcent R«iponi|ing 







Yet 


No 


i Don't 
Know 


A 


Fill in or cross out all blank 
spaces in the contract. 


62.0t 

t 


18.4 


18.5 


B. 


Check to see if the contract 
ouuines me scneouie ot pay* 
ments. 


r 

/ 

94. It 


2.1 


2.3 


C. 


Ignore the fine print in the 
contract, because all install- 
ment contracts are the same. 


3.4 


93.8t 


1.3 


D. 


Check to see if the contract 
states the Annual Percentage 
Rate and the finance charges. 


90.8t 


2.9 


4.4 


E. 


Insist on obtaining an exact 
copy of the contract. 


„90.3t 


4.5 


3.6 


F. 


Make sure you understand all 
of tho provisions of the con- 
tract before siqning it. 


96.7t 


0.8 


1.1 



tCorrect response. 




10 be married soon, soJhis looked like a good 
opportuntty to get her the cooking utensils she 
needed. They signed a contract which resulted in a 
bill of nearly $400. The next day Amy saw similar 
utensils at a department store at less than half that 



price. They wanted to cancel the contract. Which of 
the foltq^wing actions would be wise for Jack and 
Amy t(^\t!ake in order to cancel the contract and 
whichiWdfuldnot be wise? - 



/ 



TABLE 26* Responiei to Statements About Cancelling Contracts 

Percent Responding 





Wise 
Action 


Not a 
Wise 
Action 


i Don't 
Know 


A. Just ignore the contract. 


3.0 


95.1t 


1.7 


B. Within 3 days of signing the 
contract, send a registered 
letter to the company calling 
off the sale. 


82.5t 


11.3 


5.9 


0. Hire a lawyer to. cancel the 
contract. 


52.8 


34.9t 


11.9 


D. Wait a few days before do* 
ciding what to do. 


8.7 


89.0t 


1.7 


E. Telephone the salesperson and 
call off the sale. 

« 


77.7 


17.9t 


,4.0 


tCohrect response. 



(ienmlly* students were able to discern 
wise actions from those that are not wise. 
Notic!e» however* that more than half (53%) 
the students thought that hiring a lawyer to 
cancel thu contract would be a wise action 
when, actually, this is not the case because it 
incurs additional expen^^e while other forms 
of recourse are available to the consumer. 
Only 18% VealiEed that simply telephoning the 
salesperson to call off the sale is not a wise 
action under the circumstances. Nevertheless, 
of the students sc^lected the correct 
responses to at least three of four parts: A, B, 
D andiC. Sandra VVillett commented, however, 
•*'Kxcept for sensing the worst possible acti<m, 
students apparently do not know enough 
about contracts. This topic, along with per- 



sonal finance, is one of the major components 
in consumer education courses. l*he moderate 
scores are disturbing. I would have been 
interested in a question on how many stu- 
dents have actually taken the options pre- 
sented.** 

The two exercises displayed in Tables 27 
and 28 are examples of those used to explore 
17-year-olds* knowledge of credit cards. 

It should be noted that when a cre<lit card 
is lost (part D), usually the owner of the card 
is responsible for only $50 of the char^^' ^ 
made by .someone else. 

While the majority of students were aware 
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TABLE 27, Rasponsit to Stattmtnts About Cradit Cardi 

. • '.. *^ 

Parcant Raiponding 







True 


FatM 


1 Don't 
Know 


A. 


The use of a credit card may 

tnuAluA intArAct ph^rnoe 

IIIWIVU llllviU9ft Ui1a|t|03, 


ft? Of 


IRQ 


lO.U 


B. 


The use of a credit card lessens 
the necessity of carrying a lot 
bi cash when shopping or travel* ^ 
ing. 


<^ 

" 96.2t 


% 

3.2 


0.5 


C. 


. Once you have signed your credit 
card, no one else can use it. 


26.8 


69.2t 


3.6 


u. 


If your credit card is lost, you 
can be held responsible for any 
charges made on the credit card 
by someone else. 


61. 6t 


27.7 


10.6 


E. 


A credit card allows you to buy 
things when you are short of 
cash. 


87.1 1 


11.4 


, 1.4 



tCorrect response. 



that use of a credit card lessens the necessity 
of carrying a lot of cash and that credit cards 
allow one to buy things when short of cash, 
far fe^er students were aware that use of a 
credit card may involve interest charges, or 
that merely signing the credit card does not 
prevent someone else from using it, or that if 
the credit card is lost, one still may be held 
responsible for purchases made by another 
party (Table 27). Nevertheless, when these 
results are taken as a whole, 65% of the 
students sele<rted the correct rei^ponse to at 
least four of the five statements. 

The statements in Table 28 concern two 
widely known, general purpose credit cards. 
The* pattern of responses to the first stute^ 
ment-indlcates that most students did not 
know the retailer pays a chiirge to the hank 
on each sale in which u credit card is used. 



Many retailers (especially small, concerns) do 
not honor Visa and 'Master Charge cards for 
this reason. On the other hand, students 
clearly knew that everyone cannot get one of 
these credit cards. Fewer than -half of the 
students knew that at some stores a lower 
price may be had if cash, rather than a credit 
card, is used. 



Purchasing Services 
and Goods 

Consumers, as purchasers, are engaged in 
the process of making choices — explicit or 
implicit. Most consumers are probably aware 
of the explicit choice-making process when 
seeking goods or commodities. These are 
tangible and consequently result in some 
immediate gratification of a need or desire. 



as 
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TABLE 28« RespotiMi to Statamiiilf About Vila and 
Mastar Chargo Cards 

P6ri:ant Rasponding 
Correct Incorrect i Don't 

Know 



A. The retailer pays a charge to 
the bank on each sale in which 

a credit card is used. 36.9t 31:5 31.5 



B. Anyone can get one of these 

credit cards. 11,6 84.2t 4.1 



C. At some stores, the consunner 
may be able to pay a lower 
price for an item by paying 
cash instead of using his 
or her credit card. 



tCorrect response. 

However^ perhaps most consumers are not as 
aware of the implicit choice-making associ- 
ated with the purchase of services such as 
education and health care. These are slightly 
less tangible and do not necessarily result in 
immediate gratification of a need or desire. 

The assessment of consumer skills included 
a number of exercises that reflect the explicit 
and implicit choice-making processes associ* 
ated with the purchase of education, health 
care, housing, automobiles, appliances and 
food. For instance, students were presented a 
hypothetical situation about selecting voca* 
tional training. (See Table 29 for results.) 

The results of this exercise indicate that the 
majority of young people are aware of ap- 
propriate actions to be taken in ^selecting a 
vocational training school. Five out of 10 
students successfully answered at least six of 
the seven parts of ^his exercise. 

Purchasing medication is still another area 
requiring close attention by the consumer. 
During the past decade, consumers have be* 



45.7t 42.2 11.8 



com^ increasingly aware of their rights in this 
area; an ^ niore knowledgeable about the 
various chdices available to them. The fol- 
lowing exercise shows one example of this; 
Table 30 illustrates some of the choices 
currently available to the consumer. 

Although the availability of medication in 
its generic form has been widely discussed, 
students performed less well on the statement 
about generic or chemical names of medica- 
tion than they did on any other statement in 
this exercise. However, 78% of the 17-year- 
olds selected the correct response to at least 
two of the four statements in Table 30. 

Some exercises in the assessment of con- 
sumer skills concerned the purchase or rental 
of housing. Accessibility to housing is prob- 
ably a major concern of young people about 
to enter society as independent individuals. 
Over the past decade, it has become increas- 
ingly difficult to purchase housing because of 
rising costs and rates of interest. Table 31 
displays the pattern of responses to a group of 
statements about buying a home. 
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, Tim's bass told him he could get a better job if he actions should Tim take to choose a vocational school 

had some vocational training. Tim is looking at all the and which actions should Tim not take? 

vocational schools in his area. Which of the following 

TABLE 29* Rtiponiei to Sutoments About Ch Kiting a 
Vocational School 

Percent Responding 
- Should Take Should Not i Don't 







the Action 


Take the . 
Action 


Know 


A. 


• 

> Contact major companies in 
the vocation of interest to 
find out if they hire grad* 
udtes from the school. 


82.4t 


10.3 


6.9 


B. 


Select a school because it 
makes the most promises about 
employment afterward. 


40.8 


52.3t 


6.5 


c 


cnruil ftl^inc 9CnuOl (naX 

says it is best, regardless 
of costs. 


10.3 


83.1 1 


6.1 


D. 


Select the school that offers 
immediate admission without . 
discussing your interests or 
abilities. 


16.0 


79.2t 


4.6 


E. 


Check oh the qualifications 
of the teachers in the school. 


75.4t 


19.3 


4.9 


F. 


Find out how many of the 
students enrolled in the 
school actually complete 
their training. 


72.3t 


* 

24.1 


3.3 


G. 


Select a school i^ecause it 
is endorsed by someone 
famous. 


3.9 


9l,4t 


4.3 



tCorrect response. 



Notice the high percentages of don*t 
know** responses tc each of the statements in 
Table 31 and the fact that one-fifth or more 
of the 17-year-oids gave incorrect responses to 



each statement. Viewing the results collect- 
ively, however, 54% of the young people 
successfully answered at lea^two out of the 
three statements^ 
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Betty has been sich for a week. Her doctor' has medicine at a iomr price per tablet, which of the 

prescribed a brand name medicine that costs $8 for a following actions would be appropriate foe her to 

bottle of 20 tablets. If Betty wants to get the take and which would be inappropriate? 

TABLE 30. Reiponses to Statamenti About Buying Madicine** 

P«rcent Responding 





Appropriate 
Action 


Inappropriate 
Action 


1 Don't 
Know 


A. 


Ask the druggist for a 
larger bottte of tablets. 


28.8 


56.3t 


6.1 


B. 


Ask her doctor to prescribe 
the medicine by its generic 
or chemical name. 


35.1 1 


41.8 


. 14.1 


C. 


Ask the druggist for a non- 
prescription medicine that 
is cheaper in price. 


21.3 


64.9t • 


4.4 


D. 


Ask her doctor to pre-' 
scribe an equally effective 
medicine tHat has a lower 
price per tablet. 


78.1 1 


9.3 






t 

rhe rate of^nonresponse averaged 9% on this exercise. 

TABLE 31. Responses to Statements A^bout Buying a Home 






» 


Percent Responding 
Correct > Incorrect 


1 Don't 
Know 


A. 


During the first several years 
of mortgage payments on a /lome, ^ ■ 
each payment goes mostly to * 
repay interest on the loan. . '54»2t 


* 

23.2 


22.4 




The longer th« maturity of a 
mortgage loan, the lower the 
total dollar an^unt paid in 
interest. 


I 

21.4 


"7? 

• ■ 

57.2t 


21.1 


C. 


* Interest rates on mortgage 
money for home loans depend 
upon the supply and demand for 
mortgage money. 


48.7t 


27.3 


24.0 . 



tCorrect response. 
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TABLE 32. Responies to^ Statements About Financing an Automobile 

Percent Responding 







Correct 


Incorrect 
f 


i Don't 
Know 


A. 


The lending institution can 
repossess your car and sell 
it to another buyer if you fail 
to keep up your payments. 


85.7t 


9.5 


4.8 


B. 


If a repossessed car is sold 
for less than you owe the lender, 
you are persondllv^:yable for 
the difference. ^ 


32.2t 


• 

42.3 


. 25.1 


c. 


If you are in a situation where 
you can't make your car payment, 
it is wise to turn the car over 
to the lender. 


46.8 


34.7t 


18.2 


D. 

0 


If the dealer is lending you 
the money, you must buy 
credit life insurance. 


15.5 


< 

48.0t 


36.1 


E. 


1 1 you intend to have car 
insurance, you must use the 
insurance company suggested^b^ 
the lender. 


9.2 


82.4t 


7.9 


' F. 


The deahr usually provides 
finance arrangements; there- 
fore J t is not necessary to 
investigate other possible 
souries for a loan. 


18.0 


'70.3t 


11.2 


G. 


By signing a contract which in- 
cludes a "confession of judg- 
ment" you are liable for all * 
court costs if you default.^ 


51. 8t 


11.7 


36.1 



Anothc^r an a of pur(*hasing ofttMi of fjreat 
interest to yo.inp people (ronoems owning 
one's private automobile. The exe^rises dis- 
played in Tables 32 ancl 33 concern some of 
the pnctices associated with financin^j a car 
and pur(*hasin{i a used car, respec^tively. 



In the exercise in Table 32, pa. A through 
1) and part G concern* the borrower's lia- 
bilities: only 21% of the students selected the 
correct responses to at least four of the five 
statements. In addition, only IS''; of the 
student^s selected tbe correct responses to at 
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least six of the seven statements. 

The following hypothetieal situation con- 
cerns buying a used car. Table 33 displays 
the respons*?s. • 

Mary is interested in purcfmsing an eight year o!dcar 
that she saw on a used car lot The i4sec/ car dealer has 
told her that the car Was owned by only one owner 
and was used primarily for pleasure driving. Wtuld 
the following conditions indicate that there might be 
something seriously wrong with the car? 




TABLE 33. Responses to indication of a Possibly Serious Problem 

Percent Responding 
Yes No i Don't 

Know 



A. 


The odometer reads 10,000 miles. 


28.4t 


63.4 


7.6 


B. 


The dealer says he cannot pro- 
vide the name of the previous 
owner. 


67.8t 


28.4 


3.3 


C. 


There is a white powdery sub- 
stance around the battery ter- 
minals. 


• 51.7 


37.2t 


* 

10.7 


D. 


The paint on the hood and front 
,fenders is different from the 
paint on the rest of the body. 


60.9t 


36.1 


2.5 


E. 


The rear left fender is slightly 
dented. 


28.2 


G9.0t 


2.3 


F, 


There are no safety belts in the 
car. 


46.8 


49.4t 


3.1 



There is no serial number on the 
cnqine. 



73.5t 



18.3 



7.7 



H. There is a pool of oil under the 



car. 90 4t 6.7 2.3 





1. The exhaust smoke is black. 


80.7t . 


14.3 


4.4 


J. There is no radio in the car. 


8.3 


89.3t 


1.8 


K. The dealer will not allow you to 
have your mechanic inspect the 
car. 


*)1.4t 


5.6 


2.4 



t Correct resfynnse. 
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TABLE 34. Rtiponses to Stttements About FurctMstng Major Appliancti 

Percent Responding 
Correct Incorrect I Don't 

Knovi 



A. The price tag on a major appli- / 

ance must indicate cost of , 
^ delivery arn installation. 17.8 747t ''':;^.3 

B. All major hotnq electrical ap- ^ 
pliances can be Installed with- 
OMt changes in the wiring system 

of a ^»ome. 36.0 58,1 1 5.8 



C. A customer should always ask the 
dealer to demonstrate the opera- 
tion of .an appliance before ; 

making a purcliase.* 93.5t 4.8 1 .4 

D. . It is important to con»p ire 

prices and credit'terms in ' 
several strres before pur- 
chasing an apjjjjianci?. 95.1 1 3.3 1.5 

. E, A service contract is always a ^ 

good investment wh&n purchased • . 

for the life of an appliance, 79.4 10.5t 10.0 



F. A service contract guarantees 
that you will get immedi'ate 

service on broken appliances. 56.0 34.6t 9.2 



G. A service contract is a good . 

substitute for a warranty. 47.4 39.0t 13.2 



H. A service contract should be 
purchased during the same time 

a vyarranty is in force. 59.6 19.4t 20.7 



t Correct response. 




Generally, young people appear to be 
aware of those conditions that could iftdicate 
a serious problem when considering the pur- 
chase of a used automobile. Only 26% of ihe 
17-year-olds correctly responded to at least 9 
of the 11 statements. Mareatha Counts ob- 
served, "Only 2S% of the students indicated 
that a low odometer reading would be an 
indication of a serious problemXC'onsidering 



the prevalence of this deceptive practice and 
laws prohibiting its use, consumer recognition 
of this warning signal is vital.** ^ 

The purchase of major appliances, such as 
washing machines or rt'frigerators, is ancjther s 
area requiring the alertness of the c:onsuiner. 
'I'he statements in Taiile 34 <!<)ncern some of 
the principles of shopping to be kept in mind 
when purchasing appliances. 

I 

Tho n^sults indicate ' that while students 
were generally aware of many of the do's and 
r'on't's of appliance purchasing (82% selected 
the correct responses to at least three of the 
first four statements), they were not aware of 
some of the advantages of purchh.iing a servitre 
contract on major appliances. Parts E through 
H concern k1 this protective measure, and , 
only 7% of the 17-year-olds selected the 
c^orrect n^sponses to at least three of these 
.four statemenUi. 

Because a great portion of the consumer's' 
earnings are spent on food, several National 
Assessment exercises, probed aspects of stu- 
dents' knowledge of this area. For instance. 
over the past five years large supermarket * 
chains have initiated the concept of ''unit 



pricing/* enabling the consumer to make 
better judgments in selecting food items that 
are packaged by several manufacturers. Here • 
is how 17-year-olds responded when asked, 
* "Which one of the following is the correct 
description of the term *unit pricing?' 

Percent 
Responding 

Each manager in a chain of stores sets 
the prices of products independently * 
of other manngers, " 6.8 

In addition to the price for the pack- 
age of some goods, the.price per 
ounce, pint, or pound (or other ap- • 
propriate unit) is also given, • 29,61 

Prices are set for each new unit of 
shipment received in a stofe;.for 
example, prices are set for each new 
crate of lettuce or case of peanut 
butter, ' ' 21.8 

Prices are set for some fixed unit of 
time, generally a month, and are 
changed only at the end of that 
unit of time. 13,4 

I don't know. 28.1 

tCorrect response. 



TABLE 35. Responses to Statements About Store Brands 

Percent Responding , 
Correct incorrect I Don't 

Know 



A. Are g» rally cheaper than 

nation. I brands. 82.6t 12.8 3.9 



B. Are generally poorer quality 

than national brands. ^3) A 59.8t 8.3 



C. Are generally advertised tess 

often than national brands. 78. 6t 15.1 4.7 



D. Are sometimes made by national 
inanufacturers under the store's 

private label. * 61. 3t 19.0 18.5 



tCorrect response. 



Only *dO% of the students selected the 
^ correct definition bf unit pricing, and nearly 
as many (28%) responded '*! don't know/'' 
However, iis 17-year-olds assume their full 
consumer roles in society, it is probably safe / 
to assume that thiy will become in<'reasingly' X 
aware of the significance of unit pricing and/ 
other aids to comparative shopping. 

. One exercise concerned another aid to 
comparative shopping available to the con- 
sumer - store l)rand groceries. Most large 
superiflarket chains stock the same food items 
under the name of the store brand, packaged 
by national manufacrturers of food items- 
Table 35 shows 17-year-olds' responses to a 
group of statements describing some of the 
characteristics of store brand groceries. 

The following are 4 bags of the same i 



The results suggest that students are famil- 
iar with some charauteristios of store brand 
Sroeeries, although there appears to be some 
misconceptions about the quality of store 
brands versus national brands and about the 
fact that store brands.are often produced by 
national manufacturers. However, 659?. of thcv 
17-year-olds selected the correct response to 
at least th,ree of the four statements. 

The following exercise concerns the con- 
sumer's ability to make the best selection 
without the aid of unit pricing and a choice of 
brands. In the foUcrwing instance, the con- 
sumer must calculate the cost per unit in 
order to determine which bag of potato chips 
is the best buy. Here is how ^.students per- 
formed on the exercise : 
' ■ > ' " « 

>7c/ of potato chips. Which is a better buy? 





B 



D 



A. 
B. 
C. 
D 

t (lotl't kiKUV. 



Percent 
Responding 

4.2 
39.4 1 
41.4 
12 7 

2.3 



These results suggest that students either 
assumed Bag (' is the best buy because of its 
size or they simply made faulty ealt ulations. 

As illustrated in the ext>reise. there are 
numerous oet-asions when the consumer must 
tjujc-kly calculate costs, the amount of goods 
needed, conven measurements, adjust 
amoi nts in order to achieve the correct 
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proportions and so on. Ther&fure, the con* 
sumer, ideally, shquld havi> sumo mathemati- 
eal skills. The consumer skills assessment 
included a group of mathematical exl*rcises to 
prober the ability of IT-year-olds to make 
simple calculations. Some of the resulte are: 

. • When asked to combine? 24/4 cups and 
1-1/2 i)\xp& of sugar (as in making a cake 
^ and frosting), 80% of the students select- 
ed the correct response, 3-3/4 cups of 
sugar. 




• When asked to calculate the cost per 
kilowatt hour for electricity if the 
amount consumed is 606 kw/hr and the 
bill is $9.09; only 5% of the students 
responded 1.5 or 1-1/2 cents, 

• When asked to compute the number of 
cubic feet of cement needed to pave an 
area 30 feet long and 20 feet wide with a 
layer four inches thick, only 9% of the 
students responded 200 cubic feet. 

• When asked to determine how much 
more one square foot of floor space 
vosts in a house that has 2,000 square 
feet and sells for $25,000 than in a 
houM^ that hsis 2,200 square feet and 
sflls for $22,000. only 18% of the 
student^i responded $2.50. 

• When asked to calculate each payment 
when the purchase price of a car is $900, 



$200 is paid down, finance charg^f is 
10%, and finance charge and loan are 
paid baclj in JO equal installments, near- 
ly* one-third of the students correctly 
responded $77, ? ^ 

• When asked to determine the number of 
pounds of ground beef in a six -pound 
meatloaf mixture that costs $6.10 and 
contairis ground beef selling for 80 cente 
per pound and ground pork selling for 
95 cents per pound, only 20% of the 
students correctly responded four 
pounds. 

• When asked to compute the percent of 
discount on aj vacuum cleaner if the 
regular price is $48,00. jand the sale price 
is $36.00, 36%n5T thj? students Selected 
the correct responsis 66%. 

• When asked to calculfite the cost of ea<'h 
^ bottle of 'cola if ^x. bottles cost $1.20 

including a five-cent deposit on each 
bottle, 45% ^f the ^itudents correctly 
responded 13 cents. 

Consultants had mixecl reactions to per- 
* formance 6d the mathematics exercises. For 

. instance, John Clow remarked, "[low math 
performance] - shows a general lack of math 
conipetency, which is not just germane to 
consumer eduyation practices. Also, for many 

- oT the questions in which there was a low 
number of correct responses, the problems 
were ones with which they could not readily 
identify/* 

Conve^rsely, Sandra .Willett observed, 
**These applied, or action-oriented, questions 
are some of the most important in the 
assessment. The low results are shocking." 
And, Mareatha Counts commented, **While 
students hopefully possess the basic knowl- 
edge to perform most of the required calcula- 
tions, they, like many adult counterparts, 
may bo unwilling to devote the effort and 
prefer guessing.'' 




CHAPTER 4 
GROUP RESULTS 



National i\ssessment examines the per- 
formance of st.'tlected groups of students rela- 
tive to the national level of performance, 
Group performance may be considered across 
all of the topical areas (a total of 201 
exercises) as well as in terms of level of. 
performance in each of eight topical areas: ' 
behavior, contracts, economics, energy, fi- 
nances; mathematics, protection and pur- 
chases. 

Table 36 displays the national level of 
performance (average percentage of correct 
responses) on the total nurhber of exercises 
and the level of performance on each of the . 
topics. The numbers shown for each group are 
the differences between the group's level of 
performance and the national level of per- 
formance. For example, the national level of ' 
performance on the ^ total 201 exercises is 
The level of performance of students 
in the Northeastern region was 0^6% above 
the national level of performance, or 57.6%. 
f he level of performance of students in the 
Southeastern region was 2*4% below the 
national level, or 54.6%. Note that the num- 
ber -2.4 has an asterisk beside it; this denotes 
that the diffeirence is statistically significant, 
whereas the 0.6% for the Northeastern region 
is not. In other words, the difference between 
the percentage of correct responses for the 
Southeastern region and national performance 
is greater than two standard errors. 

A review of the table indicates that some 
groups, rather consistently, performed above 
the national level; some groups, rather con- 
sistently, performed below the national level; 
anci still others performed very near the 
national level Figure 1 illustrates this pattern 
by displaying each group's performance rela* . 



tive to the national level of performance on 
201 exercises. Following is a brief summary 
of variations in performance among selected 
^oups: 

• Students in the Northeastern region of 
the countiy performed significantly 
above the national level in the area of 
mathematics and did not vary signifi- 
cantly from the national level in the 
other topics. 

Students in the Southeastern region of 
the country performed significantly be- 
low the national level in the areas of 
finances, mathematics, protection and 
purchases, biit did not vary significantly 
in performaiice in the areas of behavior, 
contracts economics or energy. 

• students in tl^e Central region of the 
" country perfj^tned significantly above 

the national (le^Vfl in all topics except 
contracts. ^ ^ 

. • Students in the Western region of the 
coqntry performed below jthe national 
level in behavior, economics and energy, 
but their performance did not vary 
significantly from the national level in 
contracts, fmances, mathematics, pro- 
tection or purchases. 

• The performance of male students fluc- 
tuated with tc)pics. For instance, males 
performed above the national level on 
contracts, economics, energy, finances 
and mathematics, but they performed 
below the national level on behavior and 
did not vary significantly in performance 
on. protection or purchases. The pattern 
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TABLE 36, Avar«0i Paromtigti of Corrfct Rtiponiei for IT^VMrOtdt 
and Difforincm Bttwtitn National and Qroup ^ 
Avaraga parcaiitagait 

.Total 

Exareiia Partitt Bahavior Contracu Economici 





<201) 


(IS) 


(19) 

J 


(35) 




O/.U 




CO o 




' Northeast ; ^ 


• 






• 


P.6 


0.0 


•^0.0 


0.6 


oOUInBaSl 








1 1 


Central 


2.2 • 


3.2' 


0.8 


2.0* 


West 


.1.5* 


2.8* ' 


•0.0 


; .2.0* 


Sex 






V 




• iviaies 


1 n* 




1 1 * 




Females 


•1.0* 


i.r . 


•I.r 


•0.9* 


Race ^ 




• 






Whites^ 

■> 


2,5* , 


3.2* 


1.9* 


2.r. 


Blacks 


.12.9* 


•li.7* 




•9.8» 


Parental education 










Not graduated high school 


•7.6* 


•10.6* 


•B.r 


•7.6' 


Graduated high school 


•1.4* 


•0.9 


. :0.6 . 


1.4* 


Post high school ' 


4.5* 


5.1 • . 


3.0* 


•4.1* 


Size of community 










Big ci tils - 


• ■ .2.5* "■' 


•1.4 




•1.3 


fringes around big cities 


2.6* 


:.4 


1.4 


2.1* 


Medium cities 


0.4 


2.6' 


0.7 


•1.3 


Small^/ places 


•0.4 


•0.5 


•0.5 


•0.4 


Grade 










Less than 1 0th grade 


-21.3' 


26.6* 


•17.4* 


••17.0* 


•10th grade 


•10.4' 


•11.2* 


•7.7* 


-11.0' 


1 1 th grade 


1.5* 


1.4' 


1.2* 


1.2* 


i2th grade 


5.3'. 


. 7.8* . 


3,6; 


6.7' 


Modal grade by region 










11XSE 


•0.6 . 


•0.2 


0.5 


0.0 ■ 


11 XW 


0.2 


•0.9 


1.1 


-1.1 


11 XC 


3.4' 


4.5* 


1.9* 


3.4* 


n X NE 


2.0* 


0.8 


0.8 


1.6 


Modal grade by sex 


* 








11 XM 


3.2* 


1.0 


25* 


2.8 


11 X F 


■0.1 


2.3' 


•0.2 


0.3 



^Indicates signiffcun c^rtations. 

fThe tiihle exc/ut two topics: Miscellaneous and Background Questions. 

ttA total of 193 complete exercises many with multiple parts, wore administered to 17 year olds. The average 
percentxiges of correct response shown on this table were computed using 201 selected exercise parts. 
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. TABLE 36 (Continued), Avisragt Peromtages of Corrtet Rtsr^onMS for 1 7'Y8ar*Otds 

' and Olfterancti B«tw«i.n National and wtoup 
» Avaraga Parcantagait 





En§rdv 




Mft til n m ji ti£t 

1 vis %f 1 V 1 f 1 tl %l Vv 








(18) 




« 


(33) 

o 




National 


40.8 


56.0 


S6.9 


56.5 


60.4 






• 


\ 






Notheast 


0.9 


0.3 


;:8- 


1.4 


, 0.2 


Southeast 


"0.8 


.3.3' 


•4.0* 


•3.5* 


"^•2.7* 


C^^^tral 


3.5* 


2.8* 


2.2* 


2 1* 


1 9* 


West 


•4.4* 


•1.2 


•1.2 


•1.C 


•0.0 


Sex ' 












Males 


5.3* 


1.5* 


■ ■ 2.3* 


-•01 


0.2 


Females 


-5.2* 


•'•.4* 


•2.2 • 


0.2 


0.2 


Race 






... \ ^ • 


• 




Whites 


V 1.8* 


2.6* 




2.9* 


2 8* 


Blacks 


.9.5* 


•13.1' 


. -is^o*- 


-14.6* 


.16.2* 


Parf^ntfil education 


• 




It * 

} ^ • 






Not graduated high school 


C -5.6* 


•7.5* 


■•Si?' 


•7 9* 




Graduated high school 


1 


•1 4* 




• 1 5* 


.1 fi* 


Post hioh school * 






■ 4 9* ■■ V' 






Size of community 












Biy cities 


•2,1 


•3 7* 








Fringes around big cities 


1.4 


3 0* 


3 3* 


3 R* 


w.O 


Medium cities ♦ 


•0,6 


> -1 2 


32* 


? 0 


.n ft 

•u>o 


Smaller places ^ 


0.4 


0 4 


• 1 3* 


.1 n 


•V/. 1 


Grade 












Lesss than, 1 0th grade 


•9.4* 


•24 5* 


•19.1* 


-24 6* 


.27 7* 
•fc / 1 / 


J 0th grade. 


5.8* 


•10.4* 


•109* 






1 1 th gradie* 


1.0* 


1.8* 


1.6* 


1.7* 


1 9* 


12th grade 


0.6 , 


5.4' 


5.6" 


6.3' 


4.8* 


Modal grade by region 












11 XSE 


•0.8 


•0.5 


•1.7' 


•1.4 


0.2 


11 XW 


•3.3* 


0.2 


0.7 


1.2 


2.2' 


11 X C 




4.T 


3.4* 


2.9* 


3.2' 


11 X IME 


2X 


2.2* 


3.0* 


3.2* 


1.1 


Modal grade by sex 












11 X M 


7.0* 


4.5* 


4.7^ 


2.1* 




11 X F 


4.6* 


•0.6 




1.3* 





"Indicates significant variations. 

t The table excludes two topics^ Misc illaneous and Background Questions. 
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of performance by females across the 
several topics reversed that of male 
students. 

• Students who are white performed above 
; the national level on all topics ♦ were 

mor^ successful in the areas of behavior, 
protection, purchases and mathematics 
than in other topics. 

• Students who are black performed below 
the national level on all topics; but were 
more successful in the areas of energy 
nnd economics than in other topics. 

• Students whose parents had not grad- 
uated from high school performed below 
the national level on all topics, but were 
more successful in the areas of contracts 
and energy than on other topics. 

• Students whose parents liad graduated 
from high school performed below the 
national level in the areas of economics, 
energy, finances, mathematics, protec- 
tion and purchases, but did not vary 
significantly in performance in the areas 
of behavior and contracts. 

• Students whose parents had post-high- 
school education performed above the 

. national level in all of the topical areas. 

• Students attending schools in big cities 
d»d not vary significantly in performance 
in the areas of Iwhavior, contracts, eco- 
nomics or energy, but performetl sig- 
nificantly below the national level in the 
areiis of finances, mathematics, prp- 
tection and purchases. 

• Students attending schools located in the 
fringes or suburban areas around big 
cities did not vary significantly in per- 
formance in the areas of behavior and 
contracts, but did perform above the 
national level in the areas of economics, 
energy, finances, mathematics, protec- 
tion and purchases. 

• Students attending schools in medium- 



sized cities performed above the national 
level in behavior and mathematics, but 
did not vary significantly from the na* 
tional level in other topics. 

¥ 

• Stunts, attending schools in smaller 
towns performed ' below the national 
level in only one area, mathematics, but 
did not vary significantly in their per- 

' formance in,all of the other topics. 

• Students in grades lower than grade 10 
and in grade 10 performed significantly 
below the national level in all of the 
topics, while students in the iith grade 
and in the 12th grade performed above 
the national level in all "topics except 
energy. Eleventh and 12th graders did 
not vary significantly in performance on 
the energy topic. 

• Eleventh gradei*s who live in the South- 
easten. region performed below the na- 
tional level in only one topic,- mathe- 
matics. In all other topics, these students 
did not -vary significantly from the na- 
tional level of performance. 

• Eleventh graders who live in the Western 
region performed below the national 
level in only one topic, §nergy, and 
above the national level in purchases. In 
all other topics, these students did not 
vary significantly from the national level. 

• Eleventh graders who live (n the Central 
region of the country performed above 
,the national level in all tonics, while 
-ihose who live in the Northeastern re- 
gion of the country performed above the 
national level in three topics: finances, 
mathematics and protection. 

• Male 11 th graders performed above the 
national level in all topics except be- 
havior, while female 11th graders per- 
formed below the national level in ener- 
gy and mathematics, but above the 
national level ii> behavior„protection and 
purchases. " 



49 



CHAPTER 5 



WHAT 00 THE RESULTS MEAN? A PERSPECTIVE 



In order to offer a context for results of 
the consumer skills assessment. National As* 
sessment asked six people, knowledgeable in 
various aspects of the consumer field, to 
participate in an interpretive conference. Par- 
ticipating were: John Clow, project director, 
Joint Council on Economfc Education; 
Mareatha Counts, consumer specialist, State 
Attorney CeneraPs Office, Seattle, Wash- 
ington; Bill Fasse, assistant professor. School 
of Home Economics, University of 'Arizona; 
Linda Riekes, director^ Law and Education 
Project, St. Louis (Missouri) Public Schools; 
David Schoenfeld. consumer advocate, J.C. 
Penney ^Oo., Inc.; and Sandra Willett, execu- 
tive vice president. National Consumers 
Leagi)4. These persons joined National Assess- 
ment staff members in discussion of the 
assessment results. The panel thoroughly re- 
viewed \^he exercises ,and results described in 
this rep^t as well as those not includetl 
because o(^ space limitations. It should l)e 
noted thatXhe comments of this panel are 
their* observations as individuals and do not 
represent the p'^sitions of any organization 
with which they are affiliated. 

Generally, the panel's comments can be 
presented under three categories: general ob- 
servations and implications, limitations of the 
present study and directions for futun^ sur- 
veys in the consumer field. 



General Observations and Implications 

While students' performance was mi\ed - 
hijfji in some areas and low in others — the 
pimel felt that the range of topicrs covered in 
the National Assessment survey represented 
areah of concern in the consumer field. As a 



whole, the exercises and*^he topics they 
reflect were based on a valid premise — that 
is, individuals need to know how to operate 
and think in the marketplace. Effectiveness in 
the marketplace, in turn, requires broad 
knowledge about the economy and inflation, 
types of available protection, personal finan- 
cial management, and so on. In other words, 
the consumer aspect of daily living requires 
more than merely the act of purchasing. The 
NAEP study embodied this premise^. 

Several members of the panel felt that the 
results of this consumer skills assessment 
indicate a higher level of awareness of some 
major consumer ^^areas and greater consumer 
sk i I than would be reflected in the con- 
ter iporary adult population. NevertWlesis, the 
results in areas such as economics and pro- 
tection suggesi^that 17-year-ol<j(8 remain in- 
adequately prei^red for their roles as con- 
sumers in light of demai:ids soon to be made 
on them. \ " 

Generally, the pan^l felt that 17-year-olds 
might have fared better^^n certain exercises 
had they been able to identify more closely 
with the situations used to iH^istrate various 
concepts in the exercises — forln^ance, had 
tiiey been asked about purchasing^stereos 
instead of refrigerators. The basic priru!iples 
of wise purchasing are the same, however> 
Moreovei, there is a need to acquaint 17- 
year-olds with situations beyond their present 
level of experience if they are to acquire 
necessary skills as consumers. Every exercise 
cannot be couched in terms of familiar 
objects and situations. Areas such as eco- 
nomics, federal benefits and services, taxation, 
avenues of protection, and redress and con- 
tractual agreements are very real a.spects of 
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Wonsumebo^tivit^^^^ the 17*y earmold will soon 
Ajonfront. 

Tho pand felt th^t the performaltiKP results 
of selected groups (Chapter 4) duplicafed the 
patterns evident in national assessmentsN)f 
other subject areas. However, the panel urged 
caution in the teaching of consumer educa- 
tion courses so that males and females, for 
instance, are not restricted to certain types of 
curricula, and they also recommended that 
|)recautions he taken against a culturally 
biased curriculum. 

A major iriiplication derived from the 
present .study is that consumer education 
needs to provide studentii with a broad 
outlook on their roles as consumers. It should 
create a sense of responsibility and a knowl- 
edge of various (bourses of action, coupled 
with awareness of some concrete areas where 
their, knowledge of responsibilitieii and rights 
are required for most effective operation in 
the marketplace. Although National Assess- 

a results indicate that stiidents are per- 
)ecoming more sophisticated in terms .of 
ng tljey should ask questions, they still 
appear not to have a substantial or sufficient 
level of knowledge to transact effectively. 



Limitations of the NAEP Study 

Although the panel commended National 
Assessment for conducting this survey, the 
consensus among panel members was that it*^ 
modest scope should, be stressed. It tells us 
important things about the needs and present 
knowjedf'.' ^{ 17-year-olds, but there are 
other V gs . does not address. 

For example, the NAKP assessment tended 
to focus on knowledge of consumer tech- 
niques and skills, but not much on the 
attitudes of 17-year-olds. The panel strongly 
recommended that future assessments address 
attitudes more directly, n'mcv a primary goal 
of consumer education is to affect approai h(»s 
to and attitudes toward intelligent consumer 
activity. 



In addition, in some exercises (those deal- 
ing with legal .actions, for example) the 
answers seemed particularly obvious. As a 
consequence, these exercises provide little 
substantial evidence about what the 17-year- 
old will actually do (or hds done) when 
confronted with certain specific situations. 
Since there is often a significant gap between 
whai. people know and what they do, more 
attention should be given to ''application'' 
exercises r- for example, "How many times 
have you sent a complaint?*' *'VVhat would 
you do if a vocational school representative 
called at your home?" and so on. The results 
on several exercises suggest that students^may 
have responded on the basis of what they 
believed they were .supposed to respond, 
rather than what they really believed. . 

Another ^criticism of the present study was 
that 17-year-olds did not participate in the 
development of the exercises. Participation by 
members of this age population could have 
improved the chj>nces of including exercises 
embodying situations with which they are 
more familiar. 

Therefore, readers must make their -own 
judgments about the meaning and usefulness 
of the results described in this report. Because 
of the consensus process employed by Na- 
tional ^ Assessment in the development of each 
assessment, exercises naturally reflect the 
major concerns of educators and lay persons 
participating in the process at one point in 
time. As times change, so do points of view. 



Directions for Future Assessments 

The panel agreed unanimously tmat a full- 
scale assessment of consumer skilhc knowl- 
edge and attitudes should be undertaken. 
Ideally, such an assessment should include 
out-of school as well as in-school 17-year-olds. 
The results of a larger survey (in terms of 
.sample sixe and scope of the exercises) could 
be used to identify various specMal needs of 
certain segments of the population, such as 
the handicapped or persons with low and/or 
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fixed incomes, as well as femaU^s and ethnic 
groups in the country. An additional survey 
. could focus on some of the following con- 
cerns, for instance: 

• Attitudes of consumers 

Attitudes toward sales personnel (are 
they viewed as authority figures?) 

Attitudes toward systems of legal re- 
dress (are they adequate, easy to 

" have access to, easy to use?) 

Attitudes toward burliness/ 
management (are they accessible, 
ppnaccessible; efficient; trust- 
worthy;, and so on?) 

• Knowledge of governmental services and 
beneHts 

Are students aware that they are 
con^iumers of governmental services 
and benefits? 

• Knowledge of protection services 

Which to use under specific circum- 
stances and how to use them . 

' • Knowledge of variations in state and/or ^ 
federal laws 

A. 

• Consumer behaviors and experiences 

• Perceptions of self as consumers 

Do they feel competent, effective? 

Do they feel victimized? 

Do they feel a responsibility to seek 
out information before they buy, 
to take action, to seek appropriate 
channels for redress, etc.? 

• The effect of home environment on 
consumer behaviors 

Develop a series of questions that 
could better probe the influence of 
home environment and home prac - 
tices on behavior 

Additiotial formzits for exercises should be 
^included in another assessment. For example, 
one format that might be incorporated is the 
step-wise exercise that probes the actual 
processes or procedxires a consumer mi^ht 



take under specific circumstances. Kxamples 
are: extrication from a contractual agreement, 
seeking rtKlress on the basis of a warranty 
agreement, complaining about a faulty prod- 
uct, and so on. Also, more multiple-choice 
exercises might be included using choices with 
narirower distinctions between them, in this 
way, more information could be attained 
about the level .of knowledge students have in 
consumer activities. 



Cone si«n 

In concluding this conference, individual 
members of the panel shared their points of 
view about the goals and objectives of con- 
sumer education and about the re- 
sponsibilities of consumers themselves. 
Mareatha Counts remarked: 

It is essential that students receive ade- 
quate training in important consumer 
skills areas. It would seem that school 
systems have dealt with sensitive areas 
before, i.e;, sex education, when there 
was a perceived need in the community. 

Taking this point a step further, David 
Schoenfeld offered this observation: 

. . . in my view, the objectives of con- 
sumer education should be to develop 
hesitancy on the part of the individual 
before he or she takes any action or 
makes any decision. This \oould he foU 
lowed by a thought process wherein the 
options and the consequences of those 
options are considered before deter- 
mining a course of action. 

John Clow cautioned: 

The total results (of the NAFP assess^ 
mentis in my opinion, could well give an 
mdication of the attitude and knovAedge 
d^ficiences of the general public, since 
many consumer learnings are internal' 
ized from one's environment both inside 
and outside the school settings. 



Linda Ric^kt»s stitfsst'd the noed to create a 
sons(> of responsibility among consumers: * 

Conmmers, for instofwe, have a responsii' 
hility to let the appropriate agencies, 
burKMus, and so on, know when they 
hqve encountered a problem. However, 
this Hort of responsibility can be instilled 
only when the consumer knows the 
appropriate actions to take and proce* 
dures to follow, 

Mareatha Counts concurred and added that 
once general responsibility is created, then the 
specifiers of circumstances and situations can 
be acquired. 

Bill Fasse indicated that •'consumer educa- 
tion (whether acquired formally qr informal- 
ly) should translate into a good, practicable 
knowledge of how to think and operate in the 
marketplace/* 

Sandra Willett suggested still another ave- 




nue of consumer responsibility: 

. . , the ictive consumer fhasj rights and 
responsibilities not to buy, as well as to 
buy, to participate in government de- 
cision making, to think of the impact of ^ 
individual decisions on society, and to 
act collectively to counter the trend 
toward increased corporate concen- 
tration. 

Panel members concurred that the per- 
spective of the present report underscores the 
many-faceted role of consumers and their 
potential for impact on the economy, and 
thus, the necessity for forceful, compre- 
hensive consumer education. 
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APPEfStOiXB 

INDEX OF CONSUMER EXERCISES FOUND IN THE REPORT 



The list below provides a complete index of description of the content of the exercises, 
the exercises discussed in this report. They are the NAEP item number and the year admin- 
given in sequential order, by topic, beginning , istered. 

with Chapter 1; Each listing contains a short . ^ 



Description of the Ejtercises 



NAEP Number 



Economics 



Private American business,es 
Definition of inflation 

Likely to benefit financially during period of rapid 
price increase 
Likely to be hurt by inflation 
Statemei\ts about federal benefits » 
Budgt ! items accounting for largest expenditure 
Describe value of U.S. dollar 
Consumer problems of those with low income 
Meaning of consumer price index (CPI) 
What happens when prices increase? 
The price of bicycles 
The price of bread 
Largest source of tax revenue 
Largest single deduction from average paycheck 
Institutions/organizations receiving tax support 



CI 20402 
CI 20202 

CI 20203 
CI 20205 
CI 20901 
C120001 
C120102 
C140301 
C1202Q1 
C120204 
CI 20302 
C12O801 
CU0904 
M)0002 
.' '0903 



Year 
Administered 



1978 
1978 

1978 
1978 
1978 
1978 
1978 
1978 
1978 
1978 
1978 
1978 
1978 
1977 
1978 



Protection 



Statt?ments about consumer protection 
Statements about consumer action 
Legal right* in relation to physician/dentist 
General legal actions 

Statements about Better Business Bureaus 
'Labeling of clothing and fabrics * 
Statements about car repair 
Statements about appliance repaii' 



C140101 
C140403 
C130507 
C140501 
C140402 
102016 
CI 30502 
C130501 



1978 
1978 
1978 
1978 
1978 
1977 
1978 
1978 
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Description of the Exercises 



NA£PNumt»r 



Year 
Administered 



Energy 



I«rj»»>.st fossil fuel rm'rve in U.S. 


A12C03-B • 


1978 


Sourc'o o£ largest percentage of energy 


A12C03.A 


. 1978 


Primaiy source of electrical energy 


A12C04 


1978 


Power companies make a profit 


CI 50023 


1978 


(Conservation measure likely to save most energy 


CI 50003 


1978 


Appliance consuming most energy in 15 minutes 


A31C03.A 


1978 


Sector, using largest share of U.S. energy 


A22C01 


1978 


Percentage of U.Si energy consumed in the home each year 


A31C01 


1978 


Most expensive means of transportation 


101002 . 


1977 


How do you travel one-half mile or less? 


A46A02 


'1978 


Attitudinal statements about causes of energy problem 


CI 60005 


1978' 



Fi.'^Rnce 



. Which charges highest rate of interest? 
Buying TV on credit 

, Which savings plan earns the greatest return?. 
Statements about checking accounts 
Meaning of deductible" clauses in insurance 
Statements about health insurance 
Automolnle collision insurance < 
No-fault insurance 
Mike's weekly budget 
Lilly and sister redecorate room 
Sources of help in completing federal income tax 
Buying common stock - 

Uetum on $1,000 in common stock in five years 



Cl 30305 
C130702 
103011 
Cl 30101 
C130605 
Cl 30601 
Cl 30603 
Cl 30604 
101003 
102001 
100001 
Cl 30805 
C130801 



Behavior (Advertising, Decision Making and Shopping) 



"statements about advertising 
Jack buys a radio 
Household decision making 
Reasons to save money 
Protective steps when shopping 



Cl 20601 
C110103 
Cl 10601 
Cl 30701 
Cl 40405 



\ 



1978 
1978 
1977 
1978 
1978 
1978 
1978 
1978 
1977 
1977 
1977 
1978 
1978 



1978 
1978 
1978 
1978 
1978 



Contracts 



Statements about renting 
Statements about warranties 
Statements about installments 
Kxtrication from contractual agreement 
Statements about credit cards 
Statementj) about bank credit cards 



Cl 30503 
C130504 

103013 
C140404 

103009 
Cl 30308 



1978 
1978 
1977 
1978 
1977 
1978 
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Dtscription of the Ex^rdses 



NAEP Number Year 

Administered 



Purchasinii 

Si-lecting vocational training . C130506 " ■ 1978 

Purchasing medication , 102015 1977 

Purchasing a house ' . Cl 30303 1978 

Financing an automobile * Cl 30302 ' 1978 

Serious problems when buying used automobile 102018 ' 1977 

' Purchasing service contract for appliances C130401 - 1978 

Unit pricing of grocery items • C130202 1978 

Store brand groceries Cl 30207 1978 

Potato chips, comparative shopping C130>ill 1978 

r 

IVIathematics 

Combining measures when mailing a cal«e A31341 , 1978 

Cost per kilowatt hour of electricity ' ^ , A94G44 . 1978 

Cubic feet of concrete 093643 197« 

Cost per square foot of floor space .. A8084'i 1978 

Kqual installment payments ^'92944 1978 

Number of pounds of ground beef B2 2^2 1978 

Percent of dWount A4Y244 '1978 

CosC per botUe of cola * . aC094?2 1978 



r 

t 
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APPENDIX C 

SELECTED CHARACTERISTICS OF THE H-YEAR-OLDS' SAMPLE 



TABLE C-1. Percintages of National 
1 7- Year-CXdi' Sample for Sources of Knowledge 
About Consumer Education 

Have you ever taken a course in high school that deilt 
specifically with consumer educatioo? 

Yes ' 28.9% .. 

No 70.2t 

Have you ever taken a course or courses in high 
school that did not deal specifically with consumer 
education, but did help you leari\ considerable 
information? 

Yes . . 42.5 
No 56.4t 

tColumns do not total 100% because of rounding 
and/or nonresponse. 



I ABLE C-2. Percentages of National 
17- Year-Olds' Sample Receiving Information 
From Various Sources About How Physical and 
Psychological Conditions Influence Consumers 
on What To Buy 





Yes 


No 


1 Don't 








Know 


School 


69.8% 


24.2% 


3.7%t 


Family 


83.9 


n.i 


2.4t 


Friends 


S9.1 • 


34.3 


3.9t 


TV, radio, newspapers, 








mtKja^ines 


73.8 


20.0 


3.4t' 


A community program ' 


15.9 


74.5 


6.7t 



tRom do not total 100% uecause of rounding and/or 
nonresponse. 



TABLE C*3/Percentage$ of National 
17»Year*0ldt' Sample Receiving litformation 
From Various Sources About How Economic 
Conditions and Consumer Decisions in This ■ 
Country Affect Each Other 





Yes 


No 


1 Don't 








Know 


School 


74.2% 


19.2% 


4.6%t 


Family 


66.6 


26.7 


. 4'.7t 


Friends 


34.1 


58.2 


5.5t 


TV, radio^ newspapers, 








magazines 


71.8 


21.3 


5.0t 


A community prqgram 


16.7 


74.4 


7.7t 



tRom do not total 100% because of rounding and/or 
nonresponse. 



TABLE C4. F^rcentages of National 
17-Year>0ids' Sample Receiving Information 
From Various Sources About How To 
Establish end Use Credit 





Yes 


No 


i Don't 








Know 


School 


52.1% 


43.7% 


2.1%t 


Family 


78.1 


17.8 


1.8t 


Friends 


31.3 


63.0 


3.5t 


TV. ladio. newspapiTs, 








magazines 


41.0 


52.8 


3.9t 


A community program- 


9.7 


82.C 


5.2t 



tRom do not total 100% because of rounding and /or 
nonresponse. 
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TABLE C*S. Parctntigei of Nation il 
17-Yfar-0ld$' Sampla Receiving Informatum 
From Various Sour^t Ai|oat How To Compare 
' the Qualiti*.and Prices of Goods and 
^rvlces 





Yei 


No 


i Don't 








Know 


School 


; 67.1% 


29.1% 


1.5%t 




89.1 


7.9 


I.Ot 


Friends 


53.4 


42.1 


2.0t 


TV. radio, newspapers, 








magazines 


65.4 


29.6 


2.4t 


A community program 


13.6 


79.2 


4.6t 



tRowB do not total 100% because of rounding and/or 
nonresponse. ^ 



TABLE C*6. Percentages of National 
17* Year-Olds' Sample Receiving information 
From Various Sources About How To Save 
and Invest Their Money 





Yes 


No 


i Don't 








Know 


School 


55.6% 


39.9% 


1.9%t 


Family 


91.2 


' 5.3 


I.Ot 


Friends 


4G.3 


49.1 


1.9t 


TV, radio, newspapers, 








magazines 


43.1 


51.6 


2.5t 


A coittmunity program . 


11.9 


81.7 


3.6t " 



tRows do not total 100% because of rounding and/or 
nonresf)onse. 



TABLE C*7. Percentages of National 
17-Year-Otds' Sample Receiving Information 
From Various Sources About How To Avoid 

Being Misled or Cheated When They 
Purchase Goods and Services 





Vei 


No 


1 Don't 








Know 


School 


62.2% 


33.1% 


1 .8%t. 


Family 


88.9 


7.0 


1.2t 


Friends 


64.2 


30.8 


2.0t 



Yes No I Don't 
Know 

TV, radio, nevvspapers, 

magazines 55.5 387 27t 

A community program 13,9 78.5 4.5t 

tRows do not total 100% because of rounding and/or 
nonresponse. 

TABLE C-8. Percentages of National 
'i7*Year*0lds' Sample Receiving Information 
From. Various Sources About How To Protect 
Themselves When They Receive Coods or 
Services That Are Not Satisfactory 





Yes 


No 


1 Don't 








Know 


School 


' 52.2% 


42.0% 


2.6%t 


Family 


86.3 


9.0 


1.7t 


Friencis 


51.7 


42.4 


2.8t 


TV, radio, newspapers. 








magazines 


51.7 


42.0 


3. It 


A community program 


13.1 . 


78.8 


4.6t. 



tRows do not total 100% because of rounding and/or 
nonresponse. 



TABLE C-9. Percentages of National 
17-Year-Oids' Sample Keeping a Written 
Record of Their Expenses 

Yes No 

19.3% 77.7% f 

tRow dees not total 100% because of rounding 
« and/or nonre^onse. 

TABLE C-10. Percentages of National 
17-Year-0ld$' Sample Responding That 
Self or Family Used the Services of a 
Cor^sumer Protection Agency To Help Them 
Solve Consumer Problems 

Yes No I Don't Know 

7.3% 63.3% 25.8%t 

tRow does not total W0% because of rounding 
and /or nonresponse. 
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